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Downtown Appleton Business Improvement District Operating Plan 2027

I. Preface

Wisconsin Act 184, signed into law in 1984, gives Wisconsin municipalities the power to establish business improvement districts (BIDs) within
their communities upon petition of at least one property owner within the proposed district. The State Legislature created 66.1109 of the Wisconsin
Statutes (the “BID Law”) to provide a mechanism by which business properties within an established district could voluntarily assess themselves to
pay for programs aimed at promoting, developing, redeveloping, managing and maintaining the district. In many instances, BIDs are established in
downtowns so property owners can jointly attract tenants and increase the value of their properties.

Business improvement district assessments are quite similar to traditional special assessments wherein property owners are assessed for
improvements or services that benefit them. Unlike traditional special assessments, however, business improvement district assessments can be used
to finance a wide range of activities, services, and improvements. Business improvement districts in Wisconsin have been used to fund a broad scope
of activity including business retention and recruitment programs, marketing and promotional activities, environmental enhancement and
maintenance programs, and crime prevention and security activities.

Pursuant to the BID Law, this shall be, when adopted, the 2027 Operating Plan for the Downtown Appleton Business Improvement District. This
Operating Plan has been prepared by Appleton Downtown Incorporated (ADI) in partnership with the Business Improvement District Board of
Directors and Appleton Downtown Board of Directors.

As used herein, BID shall refer to the business improvement district’s operating and governance mechanism, and “District” shall refer to the property
located within the physical boundaries of the business improvement district, as provided herein.

Further development of the District through establishment of the BID is proposed because:

1. The BID law provides a mechanism whereby private property owners can work together in conjunction with the City to develop the district.

2. Existing public funding sources used to maintain and promote the district may not be sufficient. Unified development efforts will have to be
financed with new private resources as well as existing public dollars.

3. The District is dynamic, including properties of varying types and sizes. Some form of cost sharing is necessary because it is not feasible for a
small group alone or the City of Appleton to support District development efforts. The BID Plan provides a fair and equitable mechanism
for cost sharing which will benefit all businesses and properties within the district.

4. Use of the BID mechanism helps to ensure that the entire District will be promoted, programmed and developed as expeditiously as possible.

The property owners advocating the continuation of the BID view it as a method to build on work previously done in the community to improve the

downtown. These property owners and the board of directors of Appleton Downtown Inc. have pledged to work cooperatively with other
organizations and the City of Appleton to enhance the vibrancy and overall health of downtown Appleton.
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This Plan, when adopted by the City Council of the City of Appleton, after public hearing and recommendation of the Plan Commission in the
manner required by the BID Law, shall govern the BID for the calendar year of 2027 which shall be the Twenty sixth “Plan Year”. However, it is
anticipated that the BID shall continue to be so successful that it will be renewed, upon essentially the same terms and conditions for subsequent
years, each of which shall be the “Plan Year”. In the manner allowed under Section 66.1109 (3)(b) of the BID Law, although with changes to the
budget, work plans and assessment Appendices.

II.

Plan Development

This shall be the Business Improvement District Operating Plan for the Downtown Appleton Business Improvement District, for the year 2027.

A.

C.

Plan of Action
The Plan of Action Work Plan was developed by the BID Board of Directors, and Standing Committees with approval from the BID and ADI

Board of Directors. Those participating in this process were ever conscious of the need to represent the full membership of the BID and of ADL
The following initiatives identified in the Work Plan (Appendix A) align with the City of Appleton Comprehensive plan Chapter 14.

Goals and Objectives

The BID seeks to protect public and private assets in downtown Appleton and to attract new investment to the district. The BID exists to promote
the orderly development of the district in cooperation with the City of Appleton, including implementation of the Downtown Plan (Chapter 14 of
the Comprehensive Plan) and to develop, redevelop, maintain, operate, and promote the district. The BID shall work to preserve and improve
economic, cultural, and social conditions within the district by facilitating partnerships of people and organizations to achieve mutual goals. The
BID provides the necessary funding to plan, evaluate, facilitate and implement district development projects, planning activities, and promotional
activities in partnership with Appleton Downtown Inc. that fit within the identified mixed-use strategy for developing viable and sustainable
markets that the district in downtown Appleton can serve.

Benefits

Money collected by the BID under this plan will be spent within the district or for the benefit of the district and used to help property owners
attract and retain tenants, keep downtown clean, safe and attractive, increase the value of property downtown and expand on a strong brand and
marketing campaign for downtown. Appendix A outlines the annual goals and objectives for the plan year as they align with Chapter 14
Downtown Plan of the City of Appleton Comprehensive Plan and ADI’s Strategic Plan. The plan is presented as a collaborative plan between the
Business Improvement District, Appleton Downtown Inc. and Creative Downtown Appleton Inc. noted herein as: BID/ADIV/CDA
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D. 2025 Annual Report / Mid-Year Report

The 2025 annual report is attached.
The 2026 mid-year update report is attached as Appendix B

E._2027 Budget

All of the estimated expenditures of the BID are shown on Appendix C, the Budget. Expected expenditures will be financed by the collection of
BID assessments and with other revenues generated by Appleton Downtown Incorporated (ADI) and Creative Downtown Appleton Inc. (CDA)
including but not limited to sponsorships and donations, ADI memberships, and by generated revenues from events and promotional activities.
Ownership of all activities, programs, promotions, and events, along with any related revenues shall remain with ADI or CDA respectively but shall
be applied to programs and services that further collective goals of the BID.

It is anticipated that the BID will contract with ADI to carry out the BID’s Operational Plan, and that the BID will have no paid staff of its own.
Funds collected through BID assessments shall be used to pay for the contracted and approved expenditures with ADI, and are expected to provide
approximately 27% of the projected total annual budget to implement a full downtown management and event program of work.

Except as identified herein, all expenditures will be incurred during the Plan Year. Any funds remaining on any line item above may be moved to
another budget line item, as determined by the Board of the BID. Any unused funds remaining at the end of the year shall be deposited into a
contingency fund for the following Plan Year. If any additional funds are received by the BID, whether from gifts, grants, government programs, or
other sources, they shall be expended for the purposes identified herein, and in the manner required by the source of such funds, or, if the funds have
no restrictions, in the manner determined by the Board of the BID, in keeping with the objectives of this BID Plan. All physical improvements made
with these funds shall be made in the BID District. The location of other expenditures shall be determined by the BID Board, but for the benefit of
the District.

F. Powers

The BID, and the Board managing the BID shall have all the powers authorized by law, and by this Plan, and shall have all powers necessary or
convenient, to implement the Operating Plan, including, but not limited to, the following powers:

To manage the affairs of the District.

To promote new investment and appreciation in value of existing investments in the District.

To contract with Appleton Downtown Incorporated on behalf of the BID to implement the Operational Plan.

To develop, advertise and promote the existing and potential benefits of the District.

To acquire, improve, lease and sell properties within the District, and otherwise deal in real estate.

To undertake on its own account, public improvements and/or to assist in development, underwriting or guaranteeing public
improvements within the District.

To apply for, accept, and use grants and gifts for these purposes.

8. To elect officers, and contract out work as necessary to carry out annual goals.
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9. To elect Officers to carry out the day to day work authorized by the BID Board, including signing checks and contracts on behalf of
the Board, and to adopt, if the Board wishes, By-Laws governing the conduct of the Board and its Officers, not inconsistent with this
Operating Plan.

10. To uphold the by-laws related to the day to day operation of the Board and Board meetings.

G. Relationship to Plans for the Orderly Development of the City

Creation of a business improvement district to facilitate District development is consistent with the City of Appleton’s Downtown Plan and will
promote the orderly development of the City in general and downtown in particular.

H. Public Review Process

The BID Law establishes a specific process for reviewing and approving the proposed Operating Plan, and the boundaries of the proposed District.
All statutory requirements to create the BID were followed.

I. District Boundaries

The District is defined as those tax key parcels, which are outlined in blue and indicated by property in dark green on Appendix F, attached hereto
and incorporated herein by this reference, reflecting the parcels as they existed in the City of Appleton Assessor’s records as of June 2026.

The District is generally bounded on the south by the south right of way line of Lawrence Street, on the north by the north right of way line of
Franklin Street, on the east by the right of way line of Drew Street and on the west by the west right of way line of Richmond Street/Memorial Drive
with additional corridors extending north on Richmond Street to Packard Street and west along college Avenue to Badger Avenue. Properties on
both sides of boundary streets are included in the District. The District includes 204 contributing parcels and units. Notwithstanding the parcels of
property which are not subject to general real estate taxes, shall be excluded from the district by definition, even though they lie within the
boundaries of the BID as in the map in Appendix F.

b

See Section: VI. Method of Assessment, Item A. Parcels Assessed: For identification of parcels that are assessed for the BID as contributing parcels
based on their use and parcels that are non-contributing. Annual adjustments to contributing and non-contributing parcels in the BID are made based
on parcel combinations and parcel divisions.

I. Organization

A. Operating Board
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The BID Board (“Board”) as defined below, shall be appointed by the Mayor of the City of Appleton, with substantial input from ADI and the
property owners in the District. Appointments by the Mayor must be confirmed by the City Council and voted in by the BID Board. The
appointments and confirmation shall be made before the commencement of the Plan Year for which the Operating Plan was adopted.

This Board’s primary responsibility shall be to implement the current year’s Operating Plan, to contract for the carrying out of the Operating Plan,
contracting for preparation of an annual report and audit on the District, annually considering and making changes to the Operating Plan including
suggestions made by Appleton Downtown Incorporated and submitting the Operating Plan for the following Plan Year to the Common Council of
the City of Appleton for approval, and other powers granted in this Plan. This requires the Board to negotiate with providers of service and materials
to carry out the Plan; to enter into various contracts; to monitor development activity; and to ensure District compliance with provisions of applicable
statutes and regulations.

The BID Board shall be structured as follows:

1. Board size maximum of 11
Amended at the Annual Meeting 2026 to increase the Board size from 9 to 11.
2. Composition — A majority (at least 6) members shall be owners or occupants of the property within the District. Any non-owner, non-

occupant appointee to the Board shall be a resident of the City of Appleton. At least 2 members shall be representative of each of the 3
identified market sectors, service/retail, hospitality, and office. One member shall be a representative of the Mayor or City Council. Any
Board member who because of transfer of ownership of property is no longer eligible to act as a representative for a particular sector, or
where such transfer of property shall cause the make-up of the Board to fall out of compliance with this Operational Plan shall be replaced.
The Board shall make a recommendation for replacement to the Mayor who shall appoint a new Board member within 30 days of the
recommendation.

3. Term —~ Appointments to the Board shall be for a period of 3 years-for staggered terms, each ending on December 31 of the applicable year.
The Board may remove by majority vote, any BID Board member who is absent for more than 3 meetings, without a valid excuse, and may
recommend to the Mayor replacement members, which the Mayor shall act upon within 30 days of the recommendation.

4. Compensation — None.

5. Meetings — all Meetings of the Board shall be governed by Wisconsin Open Meetings Law. Minutes will be recorded and submitted to the
City and the Board. The Board shall adopt rules of order to govern the conduct of its meetings and meet regularly, at least annually.

6. Record keeping — Files and records of the Board’s affairs shall be kept pursuant to public records requirements.

7. Staffing — The Board may employ staff and/or contract for staffing services pursuant to this Plan and subsequent modifications thereof.

Unless requested otherwise by the Board, and any staff members or employees of contractors may attend all meetings of the Board, but will
not have voting authority.

8. Officers — The Board shall appoint a Chairman, Treasurer and Secretary, any two of the three of which shall have the authority to execute
documents on behalf of the full Board, for the purposes authorized by the full Board, including the writing of checks. Attached Board list
Appendix D

9. For purposes of this section “person” means an individual owner of a parcel, or a representative of an entity owner of such parcel. No one

individual, and no more than one representative of any entity, may hold more than one Board position. If, during the course of a term, a
Board member’s situation changes, so that they no longer fit the definition for that seat, such as by selling their parcel, they shall resign within
10 days of selling their parcel.
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B. Amendments

This Operating Plan, when adopted, shall be the governing plan for the Plan Year 2027. However, section 66.1109 (3) (b) of the BID Law requires
the Board of the city to annually review and make changes as appropriate to the district Plan, when adopting a new Operating Plan for later Plan
Years. Approval by the City’s Common Council of such Plan updates shall be conclusive evidence of compliance of such Plan with the BID Law.

The BID Law allows the BID to annually present amendments to its Plan. The following process for approval of the amended Plan will be followed.

l. A joint strategy session of the BID Board and the ADI Board of Directors will develop the objectives of the Operational Plan for the
next Plan Year.

The proposed Goals and Objectives for the Plan Year will be drafted by Appleton downtown Incorporated Staff and submitted to the
ADI and BID Board for review and input.

The BID Board will review the proposed BID Plan and submit to Planning Commission for approval.

ADI Staff will submit the plan draft it to the ADI Board for review.

The proposed plan will be submitted to the Community Development Department.

The Planning Commission and Common Council will act on the proposed BID Operational Plan as scheduled.

The Mayor of Appleton will appoint new members to the BID Board at least 30 days prior to the expiration of outgoing Board
members’ terms.

0

NoO LR W

It is anticipated that the BID will continue to revise and develop the master Operating Plan for later Plan Years, in response to changing development
needs and opportunities in the District, within the purpose and objectives defined herein and therein.

Il Finance Method (no change has been made to this section from the previous year.)

The proposed expenditures contained in Section II (D) above, will be financed with moneys collected from the BID assessment, and will be made,
from time to time, throughout the year, in accordance with the BID Budget, attached hereto as Appendix C.

Moneys collected from BID assessments by the City will be used to pay Appleton Downtown Incorporated in accordance with the implementation
contract between the BID and ADI

III. Method of Assessment
Special Note: There was no change to the BID assessment rate or methodology.

A. Parcels Assessed — List Appendix E and Map Appendix F
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All tax parcels within the District required to pay real estate taxes, including those taxed by the State as manufacturing, will be assessed with the
exception of those parcels used solely for parking and those parcels subject to a recorded condominium declaration, and parcels classified as
commercial use as shown on the City of Appleton Assessors records. Commercial Condominiums shall be assessed as if the entire building in which
the Commercial Condominiums are located were not subject to the Condominium act and instead were assessed as one building, and the assessment
for that entire building shall be levied against each Commercial Condominium unit in such proportion as the condominium assessments of that
condominium are prorated, as defined in the Declaration of Condominium for that building.

Real property used exclusively for residential purposes may not be assessed, as required by the BID Law. Property exempt from paying real estate
taxes, parcels classified as ‘vacant’ use by the City of Appleton Assessors records or owned by government agencies will not be assessed.

For identification of parcels that are assessed for the BID as contributing parcels based on their use and parcels that are non-contributing. Annual
adjustments to contributing and non-contributing parcels in the BID are made based on parcel combinations and parcel divisions.

The Business Improvement District reassessment was completed by the City of Appleton Assessor’s Office. The current property assessment list was
generated by the Assessor’s office and reviewed by the Finance Department, ADI staff and the BID Board.

B. Levy of Assessments

Special assessments under this Operating Plan are hereby levied, by the adoption of this Operating Plan by the City Council against each tax parcel of
property within the District which has a separate tax key number, in the amount shown on the assessment schedule which is attached hereto as
Appendix E.

The BID Board of Directors approved BID rate for the 2027 plan year is $2.75 per $1000 of assessed value, minimum $275 and maximum $5500.

The 2027 plan year assessment list Appendix E shows the calculation with the current rate at $2.75 for each $1000 of assessed value for each parcel
in the District with no parcel assessed more than $5,500 and no parcel assessed less than $275, with parcels used solely for parking excluded, with
parcels solely used for residences excluded, and with the adjustments for the Commercial Condominiums and adjustments for relocation of the caps
and minimums. The assessment was based on the assessed value of that parcel (land and improvements) as shown in the records of the City
Assessor’s Office except as otherwise identified below. It is understood that some properties within the BID may be re-assessed. The changes in the
tax assessment may impact the BID assessment for these properties.

The principal behind the assessment methodology is that each non-exempt parcel’s owner should pay for District development in proportion to the
benefit derived. Obviously, not every parcel in the District will benefit equally, nor should each parcel, regardless of size or value contribute in exact
ration of property value. It is assumed that a minimum and maximum benefit can be achieved for each parcel, thus, minimum and maximum BID
assessments have been established.

For those parcels identified as Commercial Condominiums, the minimum and maximum assessments shall be established for the entire building of
which the Commercial Condominium is a part, in the ratios identified above.
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C. Schedule of Assessments

The final form of this 2027 Operating Plan has attached as Appendix E are schedules of all the tax key numbers within the BID which are being
assessed, and their assessment using this formula. A review and adjustments have been made by the City of Appleton Assessor and BID Board of
Directors

BID properties increased in value by $2,997,500 (1.43%) over previous year.

BID property total value: $211,301,600

The 2027 BID levy continues as $2.75/$1000 with a maximum assessment of $5500 and a minimum assessment of $275
Based on this methodology, the 2027 BID assessments are calculated to generate: $286,769

Current carryover value approved as designated within the 2027 budget is $11,467

Undesignated carryover funds from earned interest and underbudget years: $54,532

Adjustments from previous year presented by the City Assessor include:

Parcel number Address Increase
315128300 501 N RICHMOND ST $291.50
315110100 400 N RICHMOND ST $85.25
313097600 623 W COLLEGE AVE $52.80
313093700 911 W COLLEGE AVE $220.00
312007800 215 W COLLEGE AVE $936.10
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D. Assessment Collection and Dispersal (no change in this section from previous year)

The City of Appleton shall include the special assessment levied herein as a separate line item on the real estate bill for each parcel. The City shall
collect such assessments with the taxes as a special assessment, and in the same manner as such taxes, and shall turn over all moneys so collected to
the BID Board for distribution in accordance with the BID Plan.

All BID assessments shall be shown on the tax bill as due and owing with the first installment of taxes and shall carry the same penalties and interest
if not so paid.

Any money collected by the City of Appleton for BID assessments shall be held by the City in a segregated account.

The City of Appleton Finance Department shall provide to the BID Board by the 15" day of each month or as requested a separate financial
statement for the BID along with a list of collections and source of such collections identified by tax parcel number for which the amount was
collected.

Any BID assessments collected by the City before or after the Plan Year for which the assessments were made shall be held by the city in a
segregated account and are to be used by the BID Board in the manner as if received during the applicable Plan Year. This provision is intended to
govern BID assessments prepaid in December prior to the applicable Plan Year, as well as to delinquent and late payments made after the Plan Year.

The BID Board shall prepare and make available to the public and the City Council annual reports describing the current status of the BID, including
expenditures and revenues, at the time it submits its amended Plan to the City for the following year. Following the end of the fiscal year an
independent certified audit shall be obtained by the Board, and which shall be paid for out of the BID Budget. Copies of the 2024 audit are available
in the ADI office and a copy was submitted to the Community Development Department with this plan.

Disbursement of BID funds shall be made in accordance with approved BID Operational Plan and Budget. Disbursements for contracted services
such as those provided by Appleton Downtown Incorporated shall be done on a reimbursement basis. Invoices and documentation of services
performed shall be submitted on a monthly basis to the BID Board. The BID Board shall forward these invoices for payment to the City of Appleton
Finance Department. The Finance Department shall issue payment on the invoice once it has received evidence that the expenditures are eligible for
reimbursement in accordance with the BID Operational Plan and Budget. This reimbursement shall be made to the service provider within seven
business days of the submittal of the request to the City.

The presentation of the proposed Plan to the City shall deem a standing order of the Board under 66.1109 (4) Wis. Stats. To disburse the BID
assessments in the manner provided herein. This section shall be sufficient instruction to the City to disburse the BID assessment, without necessity
of an additional disbursement agreement, disbursement method, or accounting method. Other than as specified herein, the disbursement procedures
shall follow standard City disbursement policy.
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E. Annual Report
The Board shall prepare an annual report as required by section 66.1109 (3) (c) of the Wisconsin Statutes. A copy of the 2025 report is attached.

The report shall include the required audit. The required audit shall be prepared by the auditing firm conducting the annual audit for the City of
Appleton. The BID shall be solely responsible for payment of any funds specified for the BID Audit related to BID activities for said BID Audit.

The City of Appleton Finance Department shall provide an estimate of the cost of said BID audit for the following year to the BID Board no later
than September 1 of the previous year.

IV. City Role (no change has been made to this section from the previous year.)

The City of Appleton is committed to helping private property owners in the District promote development. To this end, the City intends to play a
significant role in the implementation of the Downtown plan. In particular, the City will:

Encourage the County and State Governments to support activities of the district.

Monitor and when appropriate, apply for outside funds, which could be used in support of the district.

Collect assessments and maintain a segregated account.

Provide disbursement of BID funds to service providers in accordance with the BID Operational Plan and Budget.

Contract with an auditing firm to conduct the Audit. Said firm shall be the same firm that conducts the City of Appleton annual audit.
Provide a cost estimate for said audit no later than September 1 for the following year.

Provide a separate monthly financial statement to the BID Board.

Review annual audits as required per 66.1109 (3) (c) of the BID Law.

Provide the BID Board through the Assessor’s Office on or before July 1 each Plan Year, with the official City records on assessed
value for each tax key number within the District, as of that date in each Plan Year, for purposes of calculating the BID assessment.
10. Adopt this plan in the manner required by the BID Law.

11. Appoint and confirm new BID Board members as required herein.

WAoo bwh =

V. Required Statements (no change has been made to this section from the previous year.)
The Business Improvement District Law requires the Plan to include several specific statements.

66.1109 (1) (f) (1.m): The District will contain property used exclusively for manufacturing purpose, as well as properties used in part for

manufacturing. These properties will be assessed according to the formula contained herein because it is assumed that they will benefit from
development in the District.
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66.1109 (5) (a) Property known to be used exclusively for residential purposes may not be assessed, and such properties will be identified as
BID exempt properties.

66.1109(1)(f)(5): Michael, Best & Friedrich, LLP has previously opined that the Operating Plan complies with the provisions of Wis Stat. sec.
66.1109(1)(f)(1-4). Michael, Best & Friedrich, LLP has confirmed that, because no substantive changes are proposed in this amendment, no
additional opinion is required.

Appleton Downtown Incorporated - no change has been made to this section from the previous year.
A. Appleton Downtown Incorporated

The BID shall be a separate entity from Appleton Downtown Incorporated (ADI). ADI shall remain a private not-for-profit organization, not subject
to the open meeting law, and not subject to the public records law except for its records generated in connection with its contract with the BID Board,
and may, and it is intended, shall contract with the BID to provide services to the BID in accordance with the Plan. Any contracting with ADI to
provide services to BID shall be exempt from the requirements of sec. 62.15, Wis. Stats., because such contracts shall not be for the construction of
improvements or provision of materials. If the BID does contract for the construction of improvements or provisions of material, it shall follow the
requirements of such statutes to the extent applicable to assure open, competitive procurement of contracts and purchases. Further, the annual
accounting required under 66.1109 (3) (c) Wis. Stats. Shall be deemed to fulfill the requirement of 62.15 (14) Wis. Stats. Ownership of assets of
Appleton Downtown Incorporated shall remain solely with Appleton Downtown Incorporated.

A. Binding Clause

The adoption of this Operating Plan is subject to the BID Board contracting with Appleton Downtown Incorporated to carry out this Operational
Plan, and if such contract is not entered into by the first day of the Plan Year, then the Plan shall be null and void.

VI. Severability and Expansion (no change has been made to this section from the previous year.)
The Business Improvement District has been created under authority of 66.1109 of the Statutes of the State of Wisconsin.

Should any court find any portion of the BID Law or this Plan invalid or unconstitutional, said decision will not invalidate or terminate the Business
Improvement District and this Business Improvement District Operating Plan should be amended by the Common Council of the City of Appleton as
and when it conducts its annual budget approval and without necessity to undertake any other act.

All of the above is specifically authorized under 66.1109 (3) (b) of the BID Law.

If it is determined by a court or administrative body that the parcel of property not be subject to general real estate taxes may not be included within
the District, then said parcels shall be excluded from the definition of the district.

All appendices are hereby incorporated by this reference.
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APPENDIX A

2027
Plan of Work
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BUSINESS IMPROVEMENT DISTRICT 2027 Plan of Work

BID Goals and Objectives:

The Appleton Business Improvement District (BID) is dedicated to protecting and enhancing both public and private investments in downtown
Appleton. The BID aims to attract new investment and foster district development in collaboration with the City of Appleton. A key focus is
implementing the Downtown Plan (Chapter 14 of the Comprehensive Plan) to improve, redevelop, and maintain the district while promoting
vibrant activities.

To achieve its goals, the BID facilitates partnerships among people and organizations, working to improve economic, cultural, and social conditions.
The BID also provides essential funding for planning, evaluating, and implementing projects, promotional programs, and events. These efforts align
with a mixed-use strategy to build viable and sustainable markets that benefit the entire downtown Appleton community.

As the City, BID, ADI, CDA and its many partners continue to plan and invest in downtown Appleton, they will be guided by the following vision and
principles set forth by the City Comprehensive Plan: “Downtown Appleton is a great American urban neighborhood and employment center with
world class arts and entertainment.”

1. Maintain a safe, welcoming, inclusive and accessible downtown

2. Invest in the growth of downtown neighborhoods with diverse housing options and residential amenities

3. Support the launch and growth of unique, independent businesses

4. Grow downtown as the employment center for the region

5. Fully embrace and leverage the diverse arts, cultural, and educational assets of the community

6. Foster a culture of walking and biking supported by public transportation

7. Support diverse partnerships which make downtown more attractive for residents and visitors through: activities and events; public art
and place making; on-going maintenance; and promotion and marketing

8. Continue to support events and entertainment which safely draw visitors to downtown Appleton

9. Collaborate with community partners to increasing leisure travel and sports tournament travelers to Appleton and maximize the value

of the Fox Cities Exhibition Center
10. Increase connectivity, trails, and recreation opportunities between the downtown, the Fox River, and the region
11. Promote quality development along the Fox River by embracing the region’s industrial and natural heritage

Downtown Community Priorities Support:
e A strong local economy that supports businesses of all sizes, in all sectors
* Aninclusive and welcoming downtown that encourages belonging
* Downtown as a destination for leisure and business travel
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¢ Strong livable Downtown neighborhoods with a variety of housing stock

* Improved traffic safety and walkability through improved streetscape elements
¢ Improved connectivity to the Riverfront

e Accessible and affordable parking solutions

* Expanding access to public art & creative culture

* A partnership with Lawrence University and Appleton Area School District

The ADI, CDA and BID Boards will continue to advance the four imperatives for advancing Downtown’s mission and community priorities:
1. Play an integral role in business retention and recruitment efforts.
2. Promote Downtown living options and curate livability enhancements to attract residents.
3. Collaborate with our community partners to cultivate downtown as a robust visitor destination.
4. Increase communication and interaction with downtown business owners to encourage more engagement and cross promotion.
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ANNUAL WORK PLAN 2027:

The BID Annual Work Plan is aligned with the initiatives outlined in the City of Appleton Downtown Plan and structured to reflect the ADI/BID/CDA
three year strategic plan. The Strategic Plan was completed in early 2026 as a collaborative effort between the ADI Board and the BID Board lead by

Hanna Strategic Leadership Consulting. The plan is presented as a shared plan incorporating efforts by the Business Improvement District, Appleton
Downtown Inc and Creative Downtown Appleton Inc.

1. Economic Vitality and Business Support

Position Downtown Appleton as a thriving regional economic center by attracting investment, supporting business success and
strengthening Downtown as a destination for commerce and employment.

Key Actions:
o Targeted growth and Investment Attraction

o

e}

e}

Expand the Downtown footprint by actively pursuing development and recruitment opportunities to the north and along the
Riverfront.

Launch a targeted business recruitment campaign to attract a diverse mix of office users, experience-based businesses,
upscale restaurants, and unique retail concepts.

Seek outside funding and grants from state organizations (such as WWBIC, WEDC, WHEDA, WDAC) to expand
competitive incentive offerings.

Maintain a real estate/vacant space database on the website, ensuring accurate property listings.

Manage the Business Recruitment and Facade Improvement grant programs

« Business Resilience and Success

e}

o

o}

Conduct targeted one-on-one business visits and stay interviews throughout the year to support business retention.
Host workshops, peer networking sessions, and training programs with community partners.
Conduct block by block property owner meetings to discuss initiatives and challenges.

Distribute the annual "Business Challenges and Opportunities Survey" and compare findings to 2026 benchmarks to track
needs, satisfaction, and growth barriers.
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o Manage an annual comprehensive image marketing strategy (social media, targeted ads, influencers, website etc.) that
aligns with shared City-ADI branding messages to attract investment, tourism, and residents.

o Destination and Experience Diversification

o Recruit and support experience-based businesses and special features/promotions that highlight the diverse offerings in
downtown.

o Continue to administer the Creative Professional Talent recruitment initiative in partnership with gener8tor Art and the
Trout Museum of Art to attract workforce and creative businesses.

2. Leadership, Collaboration and Partnerships

Strengthen Downtown impact through effective leadership and strategic partnerships that align resources, amplify influence and
advance shared community goals.

Key Actions:
o City of Appleton Collaboration:

o Meet monthly with municipal department heads to conduct preemptive problem-solving and align annual development and
streetscape priorities.

o Meet quarterly with the Mayor to discuss concerns and opportunities impacting the success of BID.
o Conduct a BID bylaw and operating plan review with support from the City Attorney’s office.

« Nonprofit, Regional and statewide Partnerships:

o Host a collaborative roundtable meet-and-greet with community development partners (Fox Cities Chamber, CVB,
Lawrence University) to share initiatives and leverage external expertise or funding.

» BID and Business Member Engagement and Investment:

o Evaluate and determine if an adjustment is to be made to the BID assessment rate for 2028, utilizing data from 2026/2027
member surveys and project pipelines.

o Publish an annual economic impact report to correlate BID and ADI initiatives (grant support, capital investments, event
foot traffic) with the status of BID property values.
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o Sustain ongoing stakeholder communication channels, including the Downtown Talk of the Town podcast and dedicated
Youth Advisory Committees (AASD and Lawrence University).

3. Placemaking and Livability

Create a clean, safe, and welcoming downtown neighborhood environment that enhances livability, supports daily residential activity,
and delivers an exceptional experience for all users.

Key Actions:
¢ Cleanliness and Comfort:
o Uphold a rapid-response graffiti and excessive weed removal within 48 hours of being reported.

o Continue the core cleaning and maintenance program, incorporating incremental power washing, banner maintenance,
and the addition of new cigarette waste containers in select locations.

o Partner with social service organizations and city stakeholders to advocate for solution-based programs serving the
unhoused population.

o Pedestrian Experience and Mobility
o Lobby the city of Appleton to invest in audible crosswalk signals and safe crossing infrastructure at College and Locust St.
o Meridian barricade inclusion at special events.
o Advocate for west end collaborative parking solutions.

« Residential Amenities and Community

o Administer a specialized Downtown Resident Survey to gauge resident satisfaction and track sense-of-belonging
indicators.

o Execute targeted business recruitment for vital daily neighborhood amenities, such as a grocery store, nail salons, dry
cleaner drop-offs, and local retail.

o Participate in the City’s Smart Streets initiatives by collecting data and advocating for noise reduction solutions.
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o Improve community spaces by adding flexible outdoor seating, advocating for a public drinking fountain in Houdini Plaza,
and introducing pet-friendly neighborhood initiatives.

4. Community Events, Arts and Culture

Establish Downtown Appleton as the heart of community life by expanding events, celebrating arts and culture and creating shared
experiences that bring people together.

Key Actions:
e Culture and Creative Partnerships:
o Deepening event collaborations with Mile of Music, Octoberfest, and Irish Fest to support event sustainability and growth.

o Host a collaborative meet-and-greet with Fox Cities artisans and cultural organizations to intentionally source new, diverse
programming for public spaces, events and streetscape enhancements.

o Support Sculpture Valley and expand the Fox Cities Art Trail with rotating public art exhibits.
o Expand the frequency and creative content of outdoor projection shows.
« Event Growth and Revenue:

o Utilize location analytics, digital targeting campaigns, and CVB hotel occupancy zip code data to guide marketing
investments and expand the regional visitor base.

o Promote curated visitor tour experiences focused on themes such as historical, artistic, culinary and shopping to maximize
economic impact on local merchants during special events.
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Appendix B

2026 Mid-year report
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DOWNTOWN APPLETON BUSINESS IMPROVEMENT DISTRICT (BID)

2026 Midyear Operations & Financial Report
Reporting Period: January 1, 2026 — June 30, 2026
Prepared for: BID Board of Directors

1. Talent Investment summary

The BID's annual investment of $55,000 directly supports ADI’s professional staffing infrastructure. This contribution represents 13% of ADI’s
total staffing budget. By funding a fraction of our overall team, the BID gains full access to a comprehensive offering of services spanning
economic development and business advocacy, image marketing, community public relations, physical district improvements and hands-on
environmental maintenance (through additional support).

Below is a breakdown of how this $55,000 investment translates into direct execution of the BID work plan.

1. Executive Leadership & Economic Development

Tenant Recruitment & Retention: Actively scouting and cultivating new business tenants, conducting one-on-one prospective business site
searches, and executing retention/welcome visits to keep our vacancy rates low and commercial spaces filled.

Committee & Program Administration: Managing the Economic Development Committee, overseeing the Fagade Enhancement and
Business Recruitment grant programs, and leading block-by-block property owner meetings to maintain open communication.

Strategic Planning & Compliance: Authoring and administering the BID Annual Report, Annual Operational Plan, budgeting, and overall
strategic vision, while maintaining a seat on Regional Economic Development boards to keep Appleton at the forefront.

Social & Community Advocacy: Hosting the Washington Square Committee, bridging connections between Pillars, the City of Appleton,
the Appleton Police Department, and other crucial agencies working on real solutions for our unhoused population within the BID corridor.
Leadership and Local Government: Attending monthly meetings with City of Appleton Community Development, Parks and Recreation
and Public Works Department to stay up to date and in open communication with City projects that intersect with the BID.

2. Marketing & Brand Strategy

Campaign Execution: Creating and executing annual marketing, media buys, and multi-channel advertising campaigns (digital, print,
broadcast) designed to drive foot traffic directly into BID businesses.

Creative Collaborations: Managing agencies, designers, videographers, influencers, and brand ambassadors to produce authentic, high-
quality visual content that showcases Downtown Appleton as a premier destination.

Public Relations Representation: Acting as the primary PR champion, pitching success stories, and maximizing free media exposure
through strategic partnerships.

3. Communications & Public Relations

Stakeholder Engagement: Facilitating the quarterly Image Marketing Committee, monthly Hospitality, Retail and Washington Square
meetings and maintaining consistent lines of communication with BID property owners, business members, and the public.
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e Media Presence: Leading monthly live television and radio interviews alongside proactive press outreach to keep downtown experiences
top-of-mind for the Fox Cities region.

 Digital Infrastructure: Owning and operating all digital communication channels, including the website, blogs, weekly public and member
newsletters, a dedicated podcast, and high-engagement social media profiles.

o Print Publications: Designing, mapping, and distributing comprehensive downtown guides, kiosk maps, and promotional print collateral.

4. Maintenance & Environmental Management — additionally supplemented with the $20,000 maintenance allocation
« District Upkeep: Managing special environmental projects, managing shared garbage container logistics (including Johnston Street
invoicing), and refreshing physical sidewalk kiosk maps.
o Beautification & Place-Making: Planting and maintaining flowers across Houdini Plaza and the parking ramps, managing seasonal holiday
decorations/lighting, and overseeing downtown banner replacements.
e Daily Care & Logistics: Coordinating sidewalk refuse clean-up, power washing, quick graffiti reporting/removal, and damage assessments
to keep the corridor clean and safe.

Measuring Value

To ensure complete accountability, ADI is working to establish ongoing tracking and evaluation metrics—from digital engagement and media reach
to campaign performance and maintenance cycles. These key accomplishments, trend analyses, and data-driven recommendations are to be prepared
and delivered to the Board of Directors in our quarterly packets.

We deeply appreciate the BID Board’s continued partnership. This shared investment ensures Downtown Appleton remains the vibrant, economic
heartbeat of our community.
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2. Budget vs. Actual Expenditure Matrix

Annual

Midyear

Program / Service Area Budget Actual Notes

ADI Staff Contracted $55.000 $27.980 Fixed flat administrative allocation of $55,000. Roughly split 50% in Q1 and

Services ’ ’ 50% in Q4. This helps ADI balance cashflow.

h\’larketing & Printing $116,000 $40,858 Full marketing report attached plus Digital campaign summary from May
Recruitment grants: $10,295

. Fagade Grants: $10,244.50

Economic Development $78,000 $23,049.50 Business recruitment expenses: $2510

New North, welcome packets with marketing for businesses.
. Cleaning Staff: Q1-Q2: $8148

Maintenance & || $42.000 $13,490 Flowers: Q2: $4540

i p Lights: Q1: $801.80
Ask which is preferred: the monthly expenses be set to a %, a flat amount, or

Administration & Audit $11.183 $2.891 select Qngomg expenses — like internet, insurance, rent, Sprout, other
subscriptions, phones, postage
Audit is billed direct from the City later in the year

Total Expenditures $302,183 $108,268 35.8% of the total budget
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3. Downtown Development and Business Retention

New materials developed for recruitment efforts

ADI Board agreed to $4000 in additional grant dollars for targeted retail recruitment
Number of forms completed from our website for space interest: 4

Number of business closings: 6 - Doughlicious, Windows of Light, Pollen, Vintage Garden, Depawsitory, CoreBTS,
New Business Openings (Jan-June 2026): 14 new businesses 5/29

300 N Appleton The Black Spade Society
207 W College Ave IAppleton Bundt House
506 W College Ave Fox Valley Artisan Market — ADI assisted with finding
location
601 ¥2 W College Ave Jen Harvey Photography
300 North Appleton St. 715 Beauty
308 N. Appleton St., Blink Dog Grooming
119 E College Ave Fan Zone - ADI assisted with finding location

103 E College Ave

Spread Your Wings Wellness

513 W College Ave #420A

OhmCo Carwash Marketing

103 W College STE 301 Mevis Kelley Law, LLC

513 W College STE 420 Unscripted Counseling Collective, LLC

222 W College Ave US Venture

218 E College Ave Saigon Fusion Bowls & Rolls — coming soon

103 E College Ave Weld and Arrow — coming soon- ADI assisted with

finding location

Expanding Businesses:

US Venture Increased from 200 to 650 employees in the 222
building

Eroding Winds Relocated to a larger new space

Ivory Rose Taking over more space in 103 E College Ave

Chandelier Boutique

Added another room in their existing space
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Active Recruitment Pipeline:

Travel Agency Has an accepted offer to purchase a property

Large scale retail store Toured three locations together

Fox Den development Discussed with Boldt and Dark Horse on potential targets and
restaurants recruitment strategies

Salon 1200sqgft or less

Meal Prep business Small space close to residential

Art Gallery Needs good access to parking

Art supply store Close to LU first floor under 2000sqgft

Talent Recruitment Grant

WEDC granted ADI a talent recruitment grant targeting creative economy professionals. We are partnering with the Trout Museum of Art
and gener8tor Art. The application is active. The full amount granted is $450,000 and the goal is 20. Half of the dollars are awarded upfront
and we have a goal of recruiting half of our goal.

o Our first applicant is originally from WI and currently lives in Nashville, he is a musician with a recording studio. We are actively
seeking studio space for him and have started our communication on what their needs are to relocate.

o]

Grant Support:

o Business Recruitment Grants: Annual budget: $15,000. Approved: $13,295. Paid out: $10,295
Address Applicant paid |Grant request Balance
300 N Appleton The Black Spade Society X (1000 14,000
207 W College Ave Appleton Bundt House X [1000 13,000
506 W College Ave Fox Valley Artisan Market X [1000 12,000
601 Y2 W College Ave Jen Harvey Photography X W95 11,505
300 North Appleton St. 715 Beauty x 900 10,605
308 N. Appleton St., Blink Dog Grooming x {1000 9,605

119 E College Ave Fan Zone x (1000 8,605
103 E College Ave Spread Your Wings Wellness x 850 7,755

13 W College Ave #420A |OhmCo Carwash Marketing x K50 7,305
103 W College STE 301 Mevis Kelley Law, LL.C x {1000 6,305
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513 W College STE 420 Unscripted Counseling X 1600 5,705
Collective, LLC

338 W College Ave STE  |Legacy Wellness Institute x 1000 4705

206

218 E College Ave Saigon Fusion Bowls and Rolls 1000 3705

304 N Appleton ST Velour Salon 1000 2705

103 E College STE 101 Weld and Arrow 1000 1705

o Facade Enhancement Grants: Annual budget: $45,000. Approved: $16,507. Paid out: $10,244.50
o Total project investment: $48,966

Address Applicant/tenant Paid|Grant request [Balance
300 N Appleton St The Black Spade Society X 2500 42,500
207 W College Ave |Appleton Bundt House X 1113 41,387
208 E College Ave  [Tennie’s Jewelry x (1688 39,699
308 W College Ave [Blink Dog Grooming X 1626.50 39,072.50
310 W College Ave [Eroding Winds x (1591 37,481.50
103 E College STE ~ Mevis Kelley Law, LLC x [561 36,920.50
301

513 W College Ave [The 513 1262.50 35,658
338 W College STE [Legacy Wellness Institute X [2165 33,493
206

233 N Appleton St [Historic Cornerstone LLC 5000 28,493

4. Property Vacancy and District Inventory

o Commercial Occupancy of BID properties: 81.4% occupancy. An available property list is attached

* Residential Occupancy Rate: 94.2% occupancy

» Under Construction: 213 E College — Foodies Mediterranean BBQ, 218 E College — Saigon Fusion Bowls and Rolls, 612 W College —
aesthetician salon , 608 W College — Amano Printing, 323 W College — Diablo’s Tacos,

» Pipeline of improvements: 523 W College — new windows, 604 W College: Amano Printing and 612 W College fagade enhancements
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5. Business Engagement: One-on-Ones & Meetings

» Individual Business and property owner One-on-Ones: 42 formal touchpoints conducted by staff directly with property/business owners
on College Avenue. Committee meetings are additional.
e Top Member Concerns Logged:
1. Unhoused encampments becoming more frequent — monthly meetings with Pillars and APD including outreach teams. 600 block
issues, Houdini Plaza, sitting outside of businesses and not cleaning up
2. Alleyway concerns: garbage dumping, graffiti, unhoused, urination, lighting, overfull dumpsters
3. Traffic noise continues to be an issue — report back on Alderperson Smith’s resolution
4. Request for more event cross-promotion and retail traffic driving opportunities — retailers looking for more opportunities to engage
with existing special events and creating new ones.
5. Graffiti is on the rise again — increased reporting and staff initiates removal efforts
6. APD license checks happening during peak business hours and misinformation about multi-level buildings that operate with one
license. Help correct this communication.
7. Parking restrictions in the 400 and 500 W College blocks
8. Employee parking is limited on the west end of College Ave. more public parking is needed.
o Monthly Committee Meetings: stats — number of participating businesses / organizations
1. Retail: average 6-8 each meeting
2. Hospitality: average attendance is 10-12 businesses per meeting
3. Washington Square: Average attendance is 6-7: Pillars, APD, City public works, Transit Center, Library, Pfefferle Management, J.
Geiger Consulting, APL, now inviting Providence the new shelter.
4. Image Marketing: Average attendance per meeting is 7 : largely tourism focused organizations such as City, CVB, PAC, Mile of
Music,
5. Economic Development: Jan. 7, Feb. 9, March 3 no quorum, April 6, May 7
6. Other Monthly: Strong Towns, Regional Economic Development Council, Sculpture Valley, Mile of Music, Octoberfest,
e Special Sessions
1. AI for Retail - 10 attendees
2. Tavern League amusement devices permitting

6. Marketing & Digital Communications Report
The "One Great Place" brand remains central to keeping Downtown Appleton top-of-mind for Fox Cities residents. Digital engagement spiking
heavily leading into summer programming. We are currently hiring for the open Marketing Director position. New investment in influencer

campaigns and continuing location based target marketing.

Performance Analytics and Ad Placement Summary report - Attached
o Key Media Placements:
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o Completed the layout, print run and distribution of 10,000 copies of the Downtown Appleton Guide.
o Image ads and Earned media tracking attached
o Deployed targeted digital asset campaign with A2Z highlighting local creative boutiques and dining, capturing:

Impressions Clicks CTR Visits
129,361 1,699 7.63% 1,005

Digital campaign recap through June.

e Overall, the average CTR is 8.92%, an increase over the 2025 year-end (6%).

e June had some nice increases over May. You'll see an analysis in the June tab.

e Beginning in July, we will include July 2025 data to compare year-over-year data. The 2025 Leisure campaigns began in July. Prior to that,
the NFL Draft ads were running and don't represent an accurate comparison.

7. District Visitor Insights (Placer.ai Data)

Report attached Mobile location data from Placer.ai: Downtown Appleton’s regional draw, capturing both local commuters and destination event
visitors.

Key Foot Traffic Observations and trends
e Peak Traffic Day: Saturdays between 10:00 AM - 2:00 PM
o Cross-Shopping Behavior trends: top ten visited establishments
o Key zip codes beyond the Fox Cities: add in top 10

8. Environmental & Maintenance Operations (C.A.R.E. Team)
Summary: Our cleaning, clearing, and greening initiatives ensure the physical environment matches the strength of our marketing campaigns.

e The C.A.R.E. Program Partnership: Operated in partnership with Riverview Gardens and the City of Appleton, providing foundational
employability training to service-works participants while keeping our public right-of-way trash free and welcoming. Weekly updates. Recent
report cigarette disposal cans needed.

e ADI Staff — Jim has retired as of June 30. A new employee Started July 1. Greg VanDriest

Program Hours Logged: 388 hours

Litter Collection: now five days a week.

Beautification Assets: Flowers planted, new banners hung,

Lighting: tree lighting project, and alley lighting project in process

Wayfinding signage: Kiosk insert installed in July by DPW

Pet Waste Station: approved to install by DPW

O O O 0 0 O
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APPENDIX C
2027

Budget
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2027 BID Budget

DRAFT
2026 2027
REVENUE Budget Budget
BID Assessments 285,183 286,769
Carry Over from PY - Used/Assigned 17,000 11,467
Carry Over from PY - Undesignated 54,532
Cancelled Special Assessment 0 0
Interest income 11,467
368,182 298,236
EXPENSES
Contracted Services 55,000 55,000
ADI Staff 55,000 55,000
Administrative 7,183 7,236
BID Audit/Accounting
Services 4,000 4,000
Marketing 116,000 116,000
Website, Graphic Design & Social Media 54,000
Image Advertising 60,000
Printing 2,000
Economic Development 78,000 76,000
Facade Grants 45,000 55,000
Recruitment Grant 15,000 15,000
Business Recruitment 18,000 6,000
Maintenance Services 42,000 40,000
Sidewalk Maintenance/Amenities 42,000 30,000
flowers, lights and supplies 10,000
302,183 298,236
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APPENDIX D

2026-2027 BID Board List

Board Member Business Category
David Kress City of Appleton — Deputy Director City Government
Community Development Department
Benjamin King King Brokerage Property owner / Business Owner —office/
Downtown Resident
Brad Schwebs NAI Pfefferle/Pfefferle Management Property owner representative / Office

Gary Schmitz — Past President

Retired Member at large

Walter Schonfeld — President

Downtown Property Owner

Property and Business Owner — office

Bill Wetzel - Secretary

Acoca Coffee

Property Owner / Business Owner Hospitality

Tim Ceman

Noble Assets

Property Owner

Nate Weyenberg Property Owner / retired retail business owner
Katherine Fruend Tardigrade’s Bookshelf Property owner / business owner Retail
Lisa Piikkila Coalesce Marketing Property owner / business owner Service
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Appendix E

Schedule of Assessments

Page 3.


stephanie.lynaugh
Rectangle


Property
D Parcel ID

6798 312000200
6799 312000300
6800 312000400
6813 312001700
6815 312001900
6816 312002000
6817 312002100
6818 312002200
6819 312002300
6820 312002500
6821 312002600
6822 312002700
6826 312003100
6829 312003800
6830 312003900
6831 312004000
6832 312004100
6833 312004200
6834 312004300
6835 312004400
6837 312004600
6838 312004700
6839 312004800
6840 312004900
6841 312005000
6842 312005100
6843 312005101
6851 312006900
6852 312007000
6853 312007200
6854 312007400
6855 312007800
6856 312007900
6857 312008000
6858 312008100
6859 312008200
6860 312008300
6861312008400
6864 312009200
6865 312009201
6868 312009500
6869 312009600
6912 312015200
69590 312023300
6993 312023500
6996 312023800
7000 312024200
7001 312024300
7002 312024800
7004 312025000
7007 312025700
7010 312026000

Start Pre
Number Direction

303 E
305 E
311 E
231 E
229 E
227 E
225 E
223 E
219 E
217 E
215 €
213 E
201 E
101 E
103 E
107 E
109 E
111 E
113 E
115 E
121 E
123 E
125 €
127 E
129 E
133 E
135 E
107 W
101 W
100 W
221 W
215 W
211 W
207 W
205'W
203 W
201 W
117'S
343 W
345 W
333 W
333 W
229'S
125N
342 W
330 W
322w
318 W
310 W
300 W
222w
210 W

Street Name, Way,
& Suffix

COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
LAWRENCE ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
APPLETON ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
MORRISON ST
SUPERIOR ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE

Owner First

Name

WENDY

ANTHONY

RAYMON

STEVEN

NATHAN

Owner Last Name

WP & R INC

GO TO COLLEGE LLC

311 COLLEGE AVE LLC

FURMAN PROPERTIES LLC
NOBLE ASSETS LLC

NOBLE ASSETS LLC

KRUEGER ET AL

223 COLLEGE LLC

219 COLLEGE LLC

MUELLER

KORN ACQUISITIONS R.E. LLC
SHIRAZ HOLDINGS LLC
GABRIEL LOFTS LLC

THE GOLDEN CONE LLC

FA & VB LLC

ASPLUND

DKS REALTY WISCONSIN IV LLC
DKS REALTY WISCONSIN 1V LLC
ARCHER INVESTMENTS LLC
BEHNKE PROPERTIES LLC
BEHNKE PROPERTIES LLC

ECO PROPERTIES LLC

SOMA CORPORATION

BEHNKE PROPERTIES LLC
BEHNKE PROPERTIES LLC
GREENSIDE PROPERTIES LLC
GREENSIDE PROPERTIES LLC
BAZIL PROPERTIES LLC

ZUELKE FLATS LLC

KHRE APPLETON LLC

SHAH BECK GROUP LLC

ZION HOMES LLC

CHICKIE CHICKIE LLC

TUSLER PROPERTIES LLC
HECKENLAIBLE LIV TRUST
BROWN BEAM REAL ESTATE LLC
VOYAGEURS 201 LLC
THEOBALD-APPLETON RENTAL PRt
DURTY PROPERTIES LLC
ANDREWZKI HOLDINGS LLC
333 COLLEGE LEASED FEE LLC
333 COLLEGE LEASED FEE LLC
US VENTURE INC

FOX CITIES CHAMBER OF COMMEF
HVN COMMERCIAL HOLDINGS LLC
BARTLETT CAPITAL GROUP LLC
DRS INVESTMENTS LLC

318 COLLEGE AVE LLC
WEYENBERG

FOX CITIES HOTEL INVESTORS LL{
USV 222 LLC

PATTEN PROPERTIES LLC

Market Area

452 -
451 -
4539 - Other Miscellaneous Store Retailers

General Merchandise Stores
"Sporting Goods, Hobby, Book, and Music Stores "

722 - Food Services and Drinking Places
541 -
448 -
448 - Clothing and Clothing Accessories Stores

"Professional, Scientific, and Technical Service
Clothing and Clothing Accessories Stores

7224 - Drinking Places (Alcoholic Beverages)
453 -
7224 - Drinking Places (Alcoholic Beverages)

Miscellaneous Store Retailers

7224 - Drinking Places (Alcoholic Beverages)
4533 - Used Merchandise Stores

9441 - Apartments (5 Units or Above)

7222 - Limited-Service Eating Places

93 -
7222 - Limited-Service Eating Places

7222 - Limited-Service Eating Places

7223 - Special Food Services

448 - Clothing and Clothing Accessories Stores
93 -
448 - Clothing and Clothing Accessories Stores

451 - "Sporting Goods, Hobby, Book, and Music Stores "
7221 - Full-Service Restaurants

Multi -tenant Buildings

Multi -tenant Buildings

442 - Furniture and Home Furnishings Stores

93 - Multi -tenant Buildings

541 - "Professional, Scientific, and Technical Service
452 - General Merchandise Stores

7224 - Drinking Places (Alcoholic Beverages)
9441 - Apartments (5 Units or Above)

932 -
93 -
7224 - Drinking Places (Alcoholic Beverages)

Office Bldg with commercial and/or residential u
Multi -tenant Buildings

7224 - Drinking Places (Alcoholic Beverages)
93 -
722 -
7224 - Drinking Places (Alcoholic Beverages)
93 -
93 -
7224 - Drinking Places (Alcoholic Beverages)
7222 - Limited-Service Eating Places

72111 - Hotels (except Casino Hotels) and Motels
72111 - Hotels (except Casino Hotels) and Motels
541 -
561 - "Administrative, Support and Personal Services "
93 -
93 -
7222 - Limited-Service Eating Places

9441 - Apartments (5 Units or Above)

451 - "Sporting Goods, Hobby, Book, and Music Stores "
72111 - Hotels (except Casino Hotels) and Motels

93 -
93 -

Multi -tenant Buildings
Food Services and Drinking Places

Multi -tenant Buildings
Multi -tenant Buildings

"Professional, Scientific, and Technical Service

Multi -tenant Buildings
Multi -tenant Buildings

Multi -tenant Buildings
Multi -tenant Buildings

NAICSCode2 . . ..

Ownership Unit#

94113 - Single Family Residential (secondary v

944 - Multifamily residential
944 - Muitifamily residential
944 - Multifamily residential

944 - Muitifamily residential

94113 - Single Family Residential (secondary L
4551 - "retail < 75,000"

94113 - Single Family Residential (secondary L
541 - “Professional, Scientific, and Technical
944 - Multifamily residential

944 - Multifamily residential

944 - Multifamily residential

944 - Muitifamily residential

94113 - Single Family Residential (secondary v
94113 - Single Family Residential (secondary L
94113 - Single Family Residential (secondary v
944 - Multifamily residential

94113 - Single Family Residential (secondary v
944 - Multifamily residential

4551 - "retail < 75,000"

541 - "Professional, Scientific, and Technical

7224 - Drinking Places (Alcoholic Beverages)

944 - Multifamily residential
944 - Multifamily residential

94113 - Single Family Residential (secondary v

21.00%
79.00%

4551 - "retail < 75,000"

Assessed
Size

0.17
0.08
0.07
0.09
0.04
0.04
0.04
0.08
0.08
0.08
0.08
0.08
0.38
0.04
0.15
0.06
0.06
0.06
0.07
0.18
0.06
0.05
0.06
0.07
0.07
0.07
0.07

0.1
0.15
0.79
0.58
0.11
0.17
0.08
0.05
0.05
0.06
0.03
0.06
0.04
0.35

2.5
1.32
0.29

0.4
0.38
0.13
0.38
0.07
0.36
0.62
0.17

Land Assessed Value

$165,200
$69,500
$54,500
$87,200
$35,500
$39,700
$41,500
$75,900
$75,900
$75,900
$76,200
$78,400
$381,300
$47,300
$145,200
$60,500
$67,000
$67,000
$69,600
$187,400
$58,600
$56,700
$60,000
$74,200
$74,200
$74,200
$77,200
$108,100
$171,000
$526,800
$583,500
$118,100
$175,400
$87,600
$51,900
$53,000
$63,100
$24,200
$61,100
$50,200
$356,600
$2,220,300
$264,000
$184,300
$435,300
$382,200
$127,000
$384,200
$63,600
$372,500
$610,500
$173,000

Building Assessed
Value

$182,500
$110,000
$141,500
$360,500
$114,000
$158,000
$120,000
$162,000
$84,000
$140,000
$254,300
$189,500
$4,279,500
$237,700
$403,800
$163,000
$154,000
$154,500
$175,000
$517,000
$142,000
$157,000
$295,000
$163,500
$231,500
$451,500
$183,000
$378,500
9,625,000
$9,980,000
$2,626,000
$626,900
$625,600
$299,000
$231,800
$305,500
$447,500
$136,800
$124,400
$137,500
$2,900,000
$11,150,000
$2,026,000
$562,700
$1,645,500
$2,015,300
$248,500
$7,620,000
$121,000
$6,618,300
$12,300,000
$706,800

Total Assessed Value

$347,700
$179,500
$196,000
$447,700
$149,500
$197,700
$161,500
$237,900
$159,900
$215,900
$330,500
$267,900
$4,660,800
$285,000
$549,000
$223,500
$221,000
$221,500
$244,600
$704,400
$200,600
$213,700
$355,000
$237,700
$305,700
$525,700
$260,200
$486,600
$9,796,000
$10,506,800
$3,209,500
$745,000
$801,000
$386,600
$283,700
$358,500
$510,600
$161,000
$185,500
$187,700
$3,256,600
$13,370,300
$2,290,000
$747,000
$2,080,800
$2,397,500
$375,500
$8,004,200
$184,600
$6,990,800
$12,910,500
$879,800

2027 Total 2026 Total

Assessment Min/Max Adj Assessment Assessment Variance
$956.18 $956.18 $956.18 956.18 $0.00
$493.63 $493.63 $493.63 493.63 $0.00
$539.00 $539.00 $539.00 539 $0.00
$1,231.18 $1,231.18 $1,231.18 1231.18 $0.00
$411.13 $411.13 $411.13 411.13 $0.00
$543.68 $543.68 $543.68 543.68 $0.00
$444.13 $444.13 $444.13 444.13 $0.00
$654.23 $654.23 $654.23 654.23 $0.00
$439.73 $439.73 $439.73 439.73 $0.00
$593.73 $593.73 $593.73 593.73 $0.00
$908.88 $908.88 $908.88 908.88 $0.00
$736.73 $736.73 $736.73 736.73 $0.00
$12,817.20 45,500.00 $5,500.00 5500 $0.00
$783.75 $783.75 $783.75 783.75 $0.00
$1,509.75 $1,509.75 $1,509.75 1509.75 $0.00
$614.63 $614.63 $614.63 614.63 $0.00
$607.75 $607.75 $607.75 607.75 $0.00
$609.13 $609.13 $609.13 609.13 $0.00
$672.65 $672.65 $672.65 672.65 $0.00
$1,937.10 $1,937.10 $1,937.10 1937.1 $0.00
$551.65 $551.65 $551.65 551.65 $0.00
$587.68 $587.68 $587.68 587.68 $0.00
$976.25 $976.25 $976.25 976.25 $0.00
$653.68 $653.68 $653.68 653.68 $0.00
$840.68 $840.68 $840.68 840.68 $0.00
$1,445.68 $1,445.68 $1,445.68 1445.68 $0.00
$715.55 $715.55 $715.55 715.55 $0.00
$1,338.15 $1,338.15 $1,338.15 1338.15 $0.00
$26,939.00 $5,500.00 $5,500.00 5500 $0.00
$28,893.70 $5,500.00 $5,500.00 5500 $0.00
$8,826.13 $5,500.00 $5,500.00 5500 $0.00
$2,048.75 $2,048.75 $2,048.75 1112.65 $936.10
$2,202.75 $2,202.75 $2,202.75 2202.75 $0.00
$1,063.15 $1,063.15 $1,063.15 1063.15 $0.00
$780.18 $780.18 $780.18 780.18 $0.00
$985.88 $985.88 $985.88 985.88 $0.00
$1,404.15 $1,404.15 $1,404.15 1404.15 $0.00
$442.75 $442.75 $442.75 44275 $0.00
$510.13 $510.13 4$510.13 510.13 $0.00
$516.18 $516.18 $516.18 516.18 $0.00
$8,955.65 $5,500.00 $1,155.00 1155 $0.00
$36,768.33 $5,500.00 $4,345.00 4345 $0.00
$6,297.50 $5,500.00 $5,500.00 5500 $0.00
$2,054.25 $2,054.25 $2,054.25 2054.25 $0.00
$5,722.20 $5,500.00 $5,500.00 5500 $0.00
$6,593.13 $5,500.00 $5,500.00 5500 $0.00
$1,032.63 $1,032.63 $1,032.63 1032.63 $0.00
$22,011.55 $5,500.00 $5,500.00 5500 $0.00
$507.65 $507.65 $507.65 507.65 $0.00
$19,224.70 $5,500.00 $5,500.00 5500 $0.00
$35,503.88 $5,500.00 $5,500.00 5500 $0.00
$2,419.45 $2,419.45 $2,419.45 2419.45 $0.00
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7011 312026300
7018 312027303
7019 312027304
7024 312027309
7031 312027330
7032 312027340
7033 312027341
7034 312027342
7037 312028101
7038 312028200
7039 312028201
7040 312028202
7041 312028203
7042 312028204
7043 312028205
7044 312028206
7047 312028209
7048 312028210
7049 312028211
7050 312028212
7051 312028213
7052 312028214
7053 312028215
7054 312028700
7056312029001
7057 312030200
7058312030300
7065 312031100
7066 312031200
7067 312031300
7069 312031500
7070 312031600
7071 312031700
7072 312031900
7073 312032100
7074 312032200
7075 312032300
7076 312032400
7077 312032500
7078 312032600
7082 312033300
7083 312033400
7086 312033700
7088 312034000
7090 312034200
7091 312034300
7099 312035300
7104 312036300
7106 312036600
7115 312037100
7126 312040500
7128 312040800
7129 312041700
7130 312041800
7142 312043006
7148 312043600

200 W
100 W
100 W
100 W
100 W
100 W
100 W
100 W
115 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122 E
122°E
100 E

10E
130N
120 N
229 E
200 E
204 E
208 E
212 E
216 E
218 €
222 E
224 E
230 €
232 E
109 N
128 N
323 E
331 E
300 E
308 E
314 E
320 E
200 N
230 N
200 E
229 E
214 N
233 N
211 N
207 N
218N
300 N

COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
WASHINGTON ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
MORRISON ST
MORRISON ST
WASHINGTON ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
DURKEE ST
DURKEE ST
WASHINGTON ST
WASHINGTON ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
DURKEE ST
MORRISON ST
WASHINGTON ST
FRANKLIN ST
SUPERIOR ST
APPLETON ST
APPLETON ST
APPLETON ST
DIVISION ST
APPLETON ST

BRADLEY

LISA

LOFGREN PROPERTIES 6 LLCET A
AMERICAN BANK OF BEAVER DAM
AMERICAN BANK OF BEAVER DAM
AMERICAN BANK OF BEAVER DAM
MAXWELL LIMITS LLC

AMERICAN BANK OF BEAVER DAM
AMERICAN BANK OF BEAVER DAM
AMERICAN BANK OF BEAVER DAM
URBANE 115 LLC

LAWRENCE UNIVERSITY OF WISC(
LAWRENCE UNIVERSITY OF WISC(
APPLETON EDUCATION FOUNDATI
FFORK VENTURES LLC

APPLETON EDUCATION FOUNDATI
SS HOFFMAN HOLDINGS LLC
APPLETON EDUCATION FOUNDAT]
PFEFFERLE INVESTMENTS INC ET
PFEFFERLE INVESTMENTS INC ET
PFEFFERLE INVESTMENTS INC ET
PFEFFERLE INVESTMENTS INC ET
J GEIGER RESOURCES LLC

FFORK VENTURES LLC

SS HOFFMAN HOLDINGS LLC

Y&T PROPERTIES LLC

FOX COMMONS PROPERTIES LLC
DAUNTLESS PROPERTIES LLC
MORRISON BUILDING LLC

229 WASHINGTON LLC

200 COLLEGE LLC

FA & VB LLC

TENNIE'S JEWELRY PROPERTIES L
VANDINTER

214/216 COLLEGE LLC

218220 COLLEGE LLC

222 E COLLEGE AVE LLC
TROOPER PROPERTIES LLC

CIJW PROPERTIES LLC

CIW PROPERTIES LLC

CIJW PROPERTIES LLC

STEADY GROUND INVESTMENTS L
LAWRENCE UNIVERSITY OF WISC(
DMW INVESTMENTS LLC

BGO LLC

BGO LLC

BOMB ALLEY LLC

320 EAST COLLEGE LLC

FIRSTAR BANK APPLETON
OPTION L PROPERTIES LLC

SKY APPLETON LLC ET AL
DETWEILER PROPERTIES LLC

214 SUPERIOR LLC

THE HISTORIC CORNERSTONE LLC
MALZHAN

APOLLON PROPERTIES LLC

usv 222 uC

NOBLE ASSETS LLC

933 - Other multi-tenanted bldgs

932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
517 - Telecommunications

932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
9441 - Apartments (5 Units or Above)

932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercia! and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bidg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
932 - Office Bldg with commercial and/or residential u
7221 - Full-Service Restaurants

93 - Multi -tenant Buildings

541 - "Professional, Scientific, and Technical Service
541 - "Professional, Scientific, and Technical Service
53 - Real Estate and Rental and Leasing

541 - "Professional, Scientific, and Technical Service
7221 - Full-Service Restaurants

448 - Clothing and Clothing Accessories Stores

541 - "Professional, Scientific, and Technical Service
93 - Multi -tenant Buildings

7221 - Full-Service Restaurants

93 - Multi -tenant Buildings

71 - "Arts, Entertainment, and Recreation "

71 - "Arts, Entertainment, and Recreation "

8121 - Personal Care Services

93 -  Multi -tenant Buildings

932 - Office Bldg with commercial and/or residential u
7223 - Special Food Services

541 - "Professional, Scientific, and Technical Service
443 - Electronics and Appliance Stores

1443 -  Electronics and Appliance Stores

7224 - Drinking Places (Alcoholic Beverages)
9441 - Apartments (5 Units or Above)

521 - Bank and Related Industries

6212 - Offices of Dentists

933 - Other multi-tenanted bldgs

6212 - Offices of Dentists

524 - Insurance Carriers and Related Activities
813 - '"Religious, Grantmaking, Civic, Professional, an
9921 - Non-Residential Structure Vacant

7221 - Full-Service Restaurants

443 - Electronics and Appliance Stores

93 - Multi -tenant Buildings

1.30%
8.00%
0.20%
15.90%
15.90%
0.10%
0.10%
4551 - "retail < 75,000"
34.00%
0.17%
9.42%
0.54%
0.93%
0.58%
6.68%
1.11%
18.52%
0.26%
0.27%
3.45%
3.11%
7.90%

9441 - Apartments (5 Units or Above)

8121 - Personal Care Services

9441 - Apartments (S Units or Above)
944 - Multifamily residential

9414 - Fourplexes

4533 - Used Merchandise Stores
9441 - Apartments (5 Units or Above)

50B
50C
SOH
300A
400A
4008
400C

001
002
101
102
103
104
105
203
204
205
206
301
106
107

541 - "Professional, Scientific, and Technical

94113 - Single Family Residential (secondary v

944 - Multifamily residential
944 - Muitifamily residential

94113 - Single Family Residential (secondary v

451 - "Sporting Goods, Hobby, Book, and Mu
451 - "Sporting Goods, Hobby, Book, and Mu

4551 - "retail < 75,000"

541 - "Professional, Scientific, and Technical

484 - Truck Transportation

94113 - Single Family Residential (secondary v

94113 - Single Family Residential (secondary v

944 - Multifamily residential

0.33
0.01
0.0043
0.0011
0.08
0.08
0.0005
0.0005
0.39
0.51
0.0026
0.14
0.01
0.01
0.01
0.1
0.02
0.28
.0039
0.0041
0.05
0.05
0.12
0.07
1.21
0.05
0.18
0.14
0.12
0.12
0.06
0.06
0.12
0.12
0.06
0.11
0.09
0.08
0.02
0.08
0.51
0.11
0.3
0.15
0.07
0.3
1.33
0.29
1.67
0.18
0.04
0.22
0.06
0.07
0.2
0.14

o

$355,300
$7,300
$4,500
$1,100
$89,700
$89,700
$600
$600
$282,700
$514,200
$2,600
$142,500
$8,200
$14,100
$8,800
$101,000
$16,800
$280,100
$3,900
$4,100
$52,200
$47,000
$119,500
$72,400
$1,078,000
$30,500
$131,200
$93,700
$129,200
$124,500
$60,700
$63,500
$124,200
$120,100
$59,400
$101,600
$87,100
$76,900
$12,600
$47,400
$319,400
$75,000
$250,400
$124,500
$61,900
$234,900
$620,500
$139,600
$888,000
$75,500
$21,500
$114,500
$33,000
$40,300
$80,000
$75,000

$5,044,700
$100

$100
$2,900
$1,438,000
$1,178,200
$4,400
$6,900
$8,290,000
$602,000
$400
$770,000
$19,500
$71,600
$19,000
$658,000
$143,600
$2,182,500
$400
$17,600
$345,500
$491,000
$698,000
$253,500
$16,222,000
$150,000
$526,500
$260,000
$628,500
$571,000
$118,000
$123,300
$383,500
$348,500
$290,500
$490,000
$153,500
$191,000
$100,000
$206,800
$30,500
$200,500
$195,500
$247,000
$144,000
$9,800,000
$1,100,000
$271,000
46,012,000
$198,000
$181,000
$143,000
$157,500
$233,000
$172,000
$365,000

$5,400,000
$7,400
$4,600
$4,000
$1,527,700
$1,267,900
$5,000
$7,500
$8,572,700
$1,116,200
$3,000
$912,500
$27,700
$85,700
$27,800
$759,000
$160,400
$2,462,600
$4,300
$21,700
$397,700
$538,000
$817,500
$325,900
$17,300,000
$180,500
$657,700
$353,700
$757,700
$695,500
$178,700
$186,800
$507,700
$468,600
$349,900
$591,600
$240,600
$267,900
$112,600
$254,200
$349,900
$275,500
$445,900
$371,500
$205,900
$10,034,900
$1,720,500
$410,600
$6,900,000
$273,500
$202,500
$257,500
$190,500
$273,300
$252,000
$440,000

$14,850.00
$20.35
$12.65
$11.00
$4,201.18
$3,486.73
$13.75
$20.63
$23,574.93
$3,069.55
$8.25
$2,509.38
$76.18
$235.68
$76.45
$2,087.25
$441.10
$6,772.15
$11.83
$59.68
$1,093.68
$1,479.50
$2,248.13
$896.23
$47,575.00
$496.38
$1,808.68
$972.68
$2,083.68
$1,912.63
$491.43
$513.70
$1,396.18
$1,288.65
$962.23
$1,626.90
$661.65
$736.73
$309.65
$699.05
$962.23
$757.63
$1,226.23
$1,021.63
$566.23
$27,595.98
$4,731.38
$1,129.15
$18,975.00
$752.13
$556.88
$708.13
$523.88
$751.58
$693.00
$1,210.00

$5,500.00
$275.00
$275.00
$275.00
$4,201.18
$3,486.73
$275.00
$275.00
$5,500.00
$3,069.55
$275.00
$2,509.38
$275.00
$275.00
$275.00
$2,087.25
$441.10
$5,500.00
$275.00
$275.00
$1,093.68
$1,479.50
$2,248.13
$896.23
$5,500.00
$496.38
$1,808.68
$972.68
$2,083.68
$1,912.63
$491.43
$513.70
$1,396.18
$1,288.65
$962.23
$1,626.90
$661.65
$736.73
$309.65
$699.05
$962.23
$757.63
$1,226.23
$1,021.63
$566.23
$5,500.00
44,731.38
$1,129.15
$5,500.00
$752.13
$556.88
$708.13
$523.88
$751.58
$693.00
$1,210.00

$5,500.00
$71.50
$440.00
$11.00
$874.50
$874.50
$5.50
$5.50
$5,500.00
$1,870.00
$9.35
$518.10
$29.70
$51.15
$31.90
$367.40
$61.05
$1,018.60
$14.30
$14.85
$189.75
$171.05
$434.50
$896.23
$5,500.00
$496.38
$1,808.68
$972.68
$2,083.68
$1,912.63
$491.43
$513.70
$1,396.18
$1,288.65
$962.23
$1,626.90
$661.65
$736.73
$309.65
$699.05
$962.23
$757.63
$1,226.23
$1,021.63
$566.23
$5,500.00
$4,731.38
$1,129.15
$5,500.00
$752.13
$556.88
$708.13
$523.88
$751.58
$693.00
$1,210.00

5500
71.5
440

11
874.5
874.5
5.5

5.5
5500
1870
9.35
518.1
29.7
51.15
31.9
367.4
61.05
1018.6
14.3
14.85
189.75
171.05
434.5
896.23
5500
496.38
1808.68
972.68
2083.68
1912.63
491.43
513.7
1396.18
1288.65
962.23
1626.9
661.65
736.73
309.65
699.05
962.23
757.63
1226.23
1021.63
566.23
5500
4731.38
1129.15
5500
752.13
556.88
708.13
523.88
751.58
693
1210
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$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00



7169 312045800
8354 313084700
8356 313084900
8359 313085500
8375 313087600
8376 313087700
8377 313087800
8378 313087900
8382 313088300
8435 313093400
8437 313093700
8438 313093800
8439 313094300
8442 313094400
8443 313094500
8444 313094501
8445 313094600
8446 313094700
8447 313094800
8456 313096000
8457 313096100
8460 313096301
8461 313096400
8464 313097200
8465 313097600
8466 313097601
8469 313097900
8471 313098300
8472 313098500
8473 313098600
8475 313098800
8480 313099300
8481 313099600
8482 313099800
8483 313099900
8487 313100300
8488 313100400
8489 313100500
8490 313100600
8491 313100800
8493 313101500
8495 313101700
8496 313102000
8497 313102100
8498 313102200
8499 313102300
8500 313102500
8501 313102700
8502 313102800
8503 313102900
8504 313103000
8505 313103100
8506 313103200
8507 313103300
15782 315069300
15801 315071200

130 E
201'S
211'S
516 W
206 S
625 W
621 W
617 W
215'S
131'S
911 W
843 W
823 W
819 W
815 W
813 W
809 W
807 W
801 W
745 W
741 W
733 W
719 W
127 S
623 W
104 S
609 W
603 W
601 W
115'S
121'S
620 W
122 S
613 W
535 W
523 W
519 W
513 W
516 W
118 S
510 W
119 S
511 W
507 W
503 W
427 W
425 W
423 W
417 W
415 W
413 W
411 W
409 W
403 W
305N
225N

FRANKLIN ST
WALNUT ST
WALNUT ST
EIGHTH ST
MEMORIAL DR
LAWRENCE ST
LAWRENCE ST
LAWRENCE ST
MEMORIAL DR
BADGER AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
MEMORIAL DR
COLLEGE AVE
MEMORIAL DR
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
STATE ST
STATE ST
LAWRENCE ST
MEMORIAL DR
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
LAWRENCE ST
STATE ST
LAWRENCE ST
WALNUT ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
RICHMOND ST
RICHMOND ST

JAMES

LANCE

SARA
SARA
SARA

JENNY KONG

MAI

JAMES

JOHN

CRESENCIO

MERIE

FOX VALLEY LITERACY INC
MIP LLC

NOBLE ASSETS LLC

NORWEST BANK WISCONSIN APPL
MSV ENTERPRISE LLC

DRS INVESTMENTS LLC

MB RENTALS LLC

BEHNKE PROPERTIES LLC
DECLEENE-ZELLNER LLC
BOYLE SURVIVOR'S TRUST

S & K FOOD MART INC
NEVINS REV TRUST

BLOCK 800 LLC

PIERRI REV TRUST

PIERRI REV TRUST

PIERRI REV TRUST

PIONEER PROFESSIONAL CARPET
OUTPOST 31 LLC

TERRELL PROPERTIES LLC
PACIFIC HOLDINGS LLC

I KNOW, RIGHT? LLC

SPATS FOOD AND SPIRITS LLC
Yu

WESTBROOK PROPERTIES LLC
DALA SUN PROPERTIES LLC
VANG

MUNAY VENTURES LLC

DAS VENTURES HOLDINGS LLC
LISON

MCFLESHMAN'S COMMONS LLC
121 STATE ST LLC

RUBY LOU PROPERTIES LLC
2418 S ONEIDA ST LLC

RUBY LOU PROPERTIES LLC
GREINER

EFSLLC

KOROLL PROPERTIES LLC
BELA DEVELOPMENT LLC

BELA DEVELOPMENT LLC
NORWEST BANK WISCONSIN APPL
VICTORIA

WANDERNEST PROPERTIES LLC
TOBACNOIR LLC

VICTORIAS APPLETON INC
VICTORIAS APPLETON INC
THE BAR GROUP LLC

DRS INVESTMENTS LLC
FERRUCCIO VC INC

TH2 INVESTMENTS LLC

HLK VENTURES LLC

RVCLLC

ELMAZI

LSM INVESTMENTS LLC

AH&M ENTERPRISES LLC
MYLEE'S EGG ROLLS LLC

BLUE OFFICE LLC

93 - Multi -tenant Buildings

7224 - Drinking Places (Alcoholic Beverages)
7224 - Drinking Places (Alcoholic Beverages)
521 - Bank and Related Industries

93 - Multi -tenant Buildings

932 - Office Bidg with commercial and/or residential u

932 - Office Bldg with commercial and/or residential u

342 - Mini-warehousing / personal storage
7221 - Full-Service Restaurants
44112 - Used Car Dealers

44711 - Gasoline Stations with Convenience Stores
81231 - Coin-Operated Laundries and Drycleaners (not on-si

932 - Office Bldg with commercial and/or residential u

323 - Printing and Related Support Activities
7221 - Full-Service Restaurants

8121 - Personal Care Services

8121 - Personal Care Services

451 - "Sporting Goods, Hobby, Book, and Music Stores

"

451 - "Sporting Goods, Hobby, Book, and Music Stores "
932 - Office Bldg with commercial and/or residential u

9921 - Non-Residential Structure Vacant
7224 - Drinking Places (Alcoholic Beverages)
7221 - Full-Service Restaurants

4529 - Other General Merchandise Stores and Discount Sto

451 - "Sporting Goods, Hobby, Book, and Music Stores "

93 - Multi -tenant Buildings
93 - Multi -tenant Buildings
7223 - Special Food Services

451 - “Sporting Goods, Hobby, Book, and Music Stores "

7224 - Drinking Places (Alcoholic Beverages)

451 - "Sporting Goods, Hobby, Book, and Music Stores "

4533 - Used Merchandise Stores

4539 - Other Miscellaneous Store Retailers
342 - Mini-warehousing / personal storage
7224 - Drinking Places (Alcoholic Beverages)
7224 - Drinking Places (Alcoholic Beverages)
7224 - Drinking Places (Alcoholic Beverages)

561 - "Administrative, Support and Personal Services

9921 - Non-Residential Structure Vacant
521 - Bank and Related Industries

99211 - Non-Residential Structure Vacant Dilapidated

9441 - Apartments (S Units or Above)

7221 - Full-Service Restaurants

7221 - Full-Service Restaurants

7221 - Full-Service Restaurants

7224 - Drinking Places {Alcoholic Beverages)
7224 - Drinking Places {Alcoholic Beverages)

518 - "Internet Service Providers, Web Search Portals,

7224 - Drinking Places (Alcoholic Beverages)
452 - General Merchandise Stores

7224 - Drinking Places (Alcoholic Beverages)
7222 - Limited-Service Eating Places

7224 - Drinking Places (Alcoholic Beverages)
7224 - Drinking Places (Alcoholic Beverages)
7222 - Limited-Service Eating Places

93 -  Multi -tenant Buildings

94113 - Single Family Residential (secondary v
94113 - Single Family Residential (secondary L

94113 - Single Family Residential (secondary v

944 - Multifamily residential

9441 - Apartments (S Units or Above)

722 - Food Services and Drinking Places
9441 - Apartments (5 Units or Above)

944 - Multifamily residential

7224 - Drinking Places (Alcoholic Beverages)
94113 - Single Family Residential (secondary v

944 - Multifamily residential
94113 - Single Family Residential (secondary v

9441 - Apartments (S Units or Above)

94113 - Single Family Residential (secondary ¢

944 - Multifamily residential

944 - Multifamily residential

94113 - Single Family Residential (secondary v

7222 - Limited-Service Eating Places

0.11
0.25
0.08
1.14
0.19
0.15
0.19
0.18
0.56
0.42
0.48
0.38
0.37
0.08
0.13
0.07
0.07
0.07
0.13
0.08
0.25
0.21
0.31
1.03
0.13
0.19

0.4

0.2
0.07
0.15
0.24
0.23
0.52
0.13
0.07
0.33

0.1
0.16
0.26
0.78
0.06
0.17
0.13
0.07
0.13
0.13
0.07
0.13
0.07
0.06
0.07
0.07
0.07
0.28
0.22
0.73

$46,200
$106,600
$32,400
$352,500
$63,900
$41,700
$58,900
$52,400
$162,600
$90,400
$159,800
$151,600
$147,300
$35,900
$56,500
$29,700
$28,700
$28,700
$57,500
$36,400
$66,600
$84,000
$114,100
$353,900
$86,800
$121,500
$249,000
$141,200
$54,000
$74,000
$103,800
$75,900
$205,000
$40,000
$62,900
$299,700
$94,900
$154,900
$117,500
$383,000
$30,300
$89,400
$126,700
$66,200
$132,000
$145,300
$72,000
$141,100
$75,400
$69,000
$72,000
$72,000
$72,000
$292,800
$74,700
$255,200

$289,500
$358,000
$168,500
$165,300
$186,000
$72,900
$229,000
$45,600
$478,300
$45,600
$410,000
$351,000
$5,396,000
$134,000
$227,000
$80,500
$133,500
$131,700
$275,000
$348,000
$50,000
$167,500
$185,300
$1,412,000
$259,200
$117,000
$360,000
$579,500
$297,500
$539,000
$151,000
$200,000
$160,500
$75,500
$229,000
$848,000
$355,000
$1,600,000
$18,000
$970,000
$64,600
$302,500
$655,000
$279,300
$275,000
$823,500
$268,000
$1,245,500
$320,500
$250,000
$203,800
$195,700
$207,500
$1,090,700
$168,000
$450,400

$335,700
$464,600
$200,900
$517,800
$249,900
$114,600
$287,900
$98,000
$640,900
$136,000
$569,800
$502,600
$5,543,300
$169,900
$283,500
$110,200
$162,200
$160,400
$332,500
$384,400
$116,600
$251,500
$299,400
$1,765,900
$346,000
$238,500
$609,000
$720,700
$351,500
$613,000
$254,800
$275,900
$365,500
$115,500
$291,900
$1,147,700
$449,900
$1,754,900
$135,500
$1,353,000
$94,900
$391,900
$781,700
$345,500
$407,000
$968,800
$340,000
$1,386,600
$395,900
$319,000
$275,800
$267,700
$279,500
$1,383,500
$242,700
$705,600

$923.18
$1,277.65
$552.48
$1,423.95
$687.23
$315.15
$791.73
$269.50
$1,762.48
$374.00
$1,566.95
$1,382.15
$15,244.08
$467.23
$779.63
$303.05
$446.05
$441.10
$914.38
$1,057.10
$320.65
$691.63
$823.35
$4,856.23
$951.50
$655.88
$1,674.75
$1,981.93
$966.63
$1,685.75
$700.70
$758.73
$1,005.13
$317.63
$802.73
$3,156.18
$1,237.23
$4,825.98
$372.63
$3,720.75
$260.98
$1,077.73
$2,149.68
$950.13
$1,119.25
$2,664.20
$935.00
$3,813.15
$1,088.73
$877.25
$758.45
$736.18
$768.63
$3,804.63
$667.43
$1,940.40

$923.18
$1,277.65
$552.48
$1,423.95
$687.23
$315.15
$791.73
$275.00
$1,762.48
$374.00
$1,566.95
$1,382.15
$5,500.00
$467.23
$779.63
$303.05
$446.05
$441.10
$914.38
$1,057.10
$320.65
$691.63
$823.35
$4,856.23
$951.50
$655.88
$1,674.75
$1,981.93
$966.63
$1,685.75
$700.70
$758.73
$1,005.13
$317.63
$802.73
$3,156.18
$1,237.23
$4,825.98
$372.63
$3,720.75
$275.00
$1,077.73
$2,149.68
$950.13
$1,119.25
$2,664.20
$935.00
$3,813.15
$1,088.73
$877.25
$758.45
$736.18
$768.63
$3,804.63
$667.43
$1,940.40

$923.18
$1,277.65
$552.48
$1,423.95
$687.23
$315.15
$791.73
$275.00
$1,762.48
$374.00
$1,566.95
$1,382.15
$5,500.00
$467.23
$779.63
$303.05
$446.05
$441.10
$914.38
$1,057.10
$320.65
$691.63
$823.35
$4,856.23
$951.50
$655.88
$1,674.75
$1,981.93
$966.63
$1,685.75
$700.70
$758.73
$1,005.13
$317.63
$802.73
$3,156.18
$1,237.23
$4,825.98
$372.63
$3,720.75
$275.00
$1,077.73
$2,149.68
$950.13
$1,119.25
$2,664.20
$935.00
$3,813.15
$1,088.73
$877.25
$758.45
$736.18
$768.63
$3,804.63
$667.43
$1,940.40

923.18
1277.65
552.48
1423.95
687.23
315.15
791.73
275
1762.48
374
1346.95
1382.15
5500
467.23
779.63
303.05
446.05
441.1
914.38
1057.1
320.65
691.63
823.35
4856.23
898.7
655.88
1674.75
1981.93
966.63
1685.75
700.7
758.73
1005.13
317.63
802.73
3156.18
1237.23
4825.98
372.63
3720.75
275
1077.73
2149.68
950.13
1119.25
2664.2
935
3813.15
1088.73
877.25
758.45
736.18
768.63
3804.63
667.43
1940.4
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$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$220.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$52.80
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00



16157 315105800
16158 315105900
16159 315106000
16162 315106300
16164 315106500
16166 315106700
16167 315106800
16168 315107000
28236 315107001
16174 315107500
16175 315107502
16176 315107600
16193 315110000
16194 315110100
16210 315110120
16211 315110121
16212 315110122
16362 315113801
16364 315113900
16371 315114700
16372 315114800
16373 315114801
16379 315115800
16380 315115900
16381 315116000
16383 315116200
16384 315116300
16385 315116400
16386 315116500
16387 315116600
16388 315116700
16389 315116800
16390 315116900
16395 315117300
16402 315118400
16403 315118700
16426 315121200
16429 315121600
16489 315128300
17237 315191800

532 W
530 W
524 W
514w
512 W
508 W
506 W
500 W
111 N
509 W
437 W
136 N
306N
400 N
400 N
400 N
400 N
123N
226 N
208 N
200 N
204 N
110N
638 W
600 W
602 W
604 W
606 W
610 W
612 W
614 W
616 W
618 W
700 W
137 N
133N
900 W
926 W
S01 N
500 W

COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
WALNUT ST
FRANKLIN ST
FRANKLIN ST
STATE ST
RICHMOND ST
RICHMOND ST
RICHMOND ST
RICHMOND ST
RICHMOND ST
STATE ST
RICHMOND ST
RICHMOND ST
RICHMOND ST
RICHMOND ST
RICHMOND ST
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
COLLEGE AVE
RICHMOND ST
RICHMOND ST
COLLEGE AVE
COLLEGE AVE
RICHMOND ST
FRANKLIN ST

ANDREW
PATRICK

NATASHA

JAMIE
JAMIE
JAMIE

ANDREW

DANIEL
ANTAR

JOHN

KEYSTONE FUTURES LLC
THORNELL

FLANAGAN

NOBLE ASSETS LLC

FRASER PROPERTIES LLC
FRASER PROPERTIES LLC
FRASER PROPERTIES LLC
COLLEGE AVE LEGACY LLC
BANKS

BELFEUIL RENTALS LLC
RUNNING PROPERTIES LLC
ARIA REAL ESTATE HOLDING LLC
KWIK TRIP INC

RRR GROUP PROPERTIES LLC
RRR GROUP PROPERTIES LLC
RRR GROUP PROPERTIES LLC
RRR GROUP PROPERTIES LLC

4539 - Other Miscellaneous Store Retailers

451 - "Sporting Goods, Hobby, Book, and Music Stores "
4453 - "Beer, Wine, and Liquor Stores "

4539 - Other Miscellaneous Store Retailers

541 - "Professional, Scientific, and Technical Service

561 - “Administrative, Support and Personal Services "

8121 - Personal Care Services

93 - Multi -tenant Buildings

93 - Multi -tenant Buildings

8114 - Personal and Household Goods Repair and Maintenan
485 - Transit and Ground Passenger Transportation

8114 - Personal and Household Goods Repair and Maintenan
44711 - Gasoline Stations with Convenience Stores

93 - Multi -tenant Buildings

4539 - Other Miscellaneous Store Retailers

4539 - Other Miscellaneous Store Retailers

4539 - Other Miscellaneous Store Retailers

US SPRINT COMMUNICATIONS CO 517 - Telecommunications

2418 S ONEIDA ST LLC
BOYCE

BOYCE

BOYCE

OLD BRICK PROPERTIES LLC
FISHER LLC

LSM INVESTMENTS LLC
THORNELL

FDS LLC

SERRON HOLDINGS LLC
SERRON HOLDINGS LLC
INVESTMENT CREATIONS LLC
DRS INVESTMENTS LLC

YDE

BARQUET-LEYTE ET AL

9921 - Non-Residential Structure Vacant

8121 - Personal Care Services

9921 - Non-Residential Structure Vacant

4533 - Used Merchandise Stores

7221 - Full-Service Restaurants

4539 - Other Miscellaneous Store Retailers

7221 - Full-Service Restaurants

451 - "Sporting Goods, Hobby, Book, and Music Stores "
8121 - Personal Care Services

532 - Rental and Leasing Services

532 - Rental and Leasing Services

8121 - Personal Care Services

8121 - Personal Care Services

8114 - Personal and Household Goods Repair and Maintenan
9921 - Non-Residential Structure Vacant

GRANITE PEAK PROPERTY INVEST 44611 - Pharmacies and Drug Stores

CHRISTENSEN LAND CO
EVERGREEN CREDIT UNION
MAY REV TRUST

CAPITAL CREDIT UNION
TARDIGRADE PROPERTIES LLC
FRANKLIN PROPERTIES LLC

455 - Multi-tenant retail / Shopping Center

521 - Bank and Related Industries

932 - Office Bldg with commercial and/or residential u
521 - Bank and Related Industries

7224 - Drinking Places (Alcoholic Beverages)

932 - Office Bldg with commercial and/or residential u

944 -  Multifamily residential

944 - Multifamily residential

7221 - Full-Service Restaurants

944 - Multifamily residential

94113 - Single Family Residential (secondary v
944 - Multifamily residential

944 -  Multifamily residential

933 - Other multi-tenanted bldgs

94113 - Single Family Residential (secondary
944 - Multifamily residential

94113 - Single Family Residential (secondary L
7224 - Drinking Places (Alcoholic Beverages)

944 - Multifamily residential
94113 - Single Family Residential (secondary v

94113 - Single Family Residential (secondary v
94113 - Single Family Residential (secondary L
94113 - Single Family Residential (secondary v
94113 - Single Family Residential (secondary v
94113 - Single Family Residential (secondary v

9441 - Apartments (S Units or Above)

0.07
0.07
0.26

0.2
0.07
0.07
0.07

0.1
0.03
0.64
0.61

0.2
1.27
0.22
0.05
0.28
0.05
0.25
0.32
0.13
0.19
0.06
1.81
0.07

0.1
0.07
0.06
0.05
0.04
0.03
0.03
0.02
0.02
1.82
0.87
0.29
0.72
0.72
0.17
0.32

$62,900 $534,000 $596,900 $1,641.48 $1,641.48 $1,641.48 1641.48 $0.00
460,500 $140,500 $201,000 $552.75 $552.75 $552.75 552.75 $0.00
$246,300 $367,000 $613,300 $1,686.58 $1,686.58 $1,686.58 1686.58 $0.00
$189,700 $258,000 $447,700 $1,231.18 $1,231.18 $1,231.18 1231.18 $0.00
$64,000 $109,500 $173,500 $477.13 $477.13 $477.13 477.13 $0.00
$67,500 $154,000 $221,500 $609.13 $609.13 $609.13 609.13 $0.00
$66,200 $137,500 $203,700 $560.18 $560.18 $560.18 560.18 $0.00
$101,500 $273,500 $375,000 $1,031.25 $1,031.25 $1,031.25 1031.25 $0.00
$32,700 $65,000 $97,700 $268.68 $275.00 $275.00 275 $0.00
$124,800 $110,000 $234,800 $645.70 $645.70 $645.70 645.7 $0.00
$127,700 $170,000 $297,700 $818.68 $818.68 $818.68 818.68 $0.00
$51,800 $66,000 $117,800 $323.95 $323.95 $323.95 323.95 $0.00
$415,600 $1,568,900 $1,984,500 $5,457.38 $5,457.38 $5,457.38 5457.38 $0.00
$67,700 $686,300 $754,000 $2,073.50 $2,073.50 $2,073.50 1988.25 $85.25
$16,800 $121,800 $138,600 $381.15 $381.15 $381.15 381.15 $0.00
$85,300 $495,900 $581,200 $1,598.30 $1,598.30 $1,598.30 1598.3 $0.00
$14,100 $146,600 $160,700 $441.93 $441.93 $441.93 441.93 $0.00
$47,700 $14,000 $61,700 $169.68 $275.00 $275.00 275 $0.00
$83,600 $100 $83,700 $230.18 $275.00 $275.00 275 $0.00
$43,300 $83,500 $126,800 $348.70 $348.70 $348.70 348.7 $0.00
$60,600 $96,000 $156,600 $430.65 $430.65 $430.65 430.65 $0.00
$18,400 $89,500 $107,900 $296.73 $296.73 $296.73 296.73 $0.00
$647,700 $489,100 $1,136,800 $3,126.20 $3,126.20 $3,126.20 3126.2 $0.00
$41,700 $37,800 $79,500 $218.63 $275.00 $275.00 275 $0.00
$65,600 $177,000 $242,600 $667.15 $667.15 $667.15 667.15 $0.00
$42,900 $127,000 $169,900 $467.23 $467.23 $467.23 467.23 $0.00
$36,100 $134,500 $170,600 $469.15 $469.15 $469.15 469.15 $0.00
$31,200 $120,500 $151,700 $417.18 $417.18 $417.18 417.18 $0.00
$25,700 $128,000 $153,700 $422.68 $422.68 $422.68 422.68 $0.00
$20,700 $131,000 $151,700 $417.18 $417.18 $417.18 417.18 $0.00
$18,600 $132,000 $150,600 $414.15 $414.15 $414.15 414.15 $0.00
$12,700 $93,000 $105,700 $290.68 $290.68 $290.68 290.68 $0.00
$11,200 $34,500 $45,700 $125.68 $275.00 $275.00 275 $0.00
$937,500 $1,409,300 $2,346,800 $6,453.70 $5,500.00 $5,500.00 5500 $0.00
$281,100 $555,500 $836,600 $2,300.65 $2,300.65 $2,300.65 2300.65 $0.00
$102,900 $450,000 $552,900 $1,520.48 $1,520.48 $1,520.48 1520.48 $0.00
$282,700 $1,045,000 $1,327,700 $3,651.18 $3,651.18 $3,651.18 3651.18 $0.00
$288,000 $387,500 $675,500 $1,857.63 $1,857.63 $1,857.63 1857.63 $0.00
$46,800 $266,000 $312,800 $860.20 $860.20 $860.20 568.7 $291.50
$69,900 $206,000 $275,900 $758.73 $758.73 $758.73 758.73 $0.00
29,157,000.00 182,144,600.00 211,301,600.00 581,079.97 314,346.38 286,769.08 $285,183.43 $1,585.65

No changes - The two new condo apartments above the Trout Museum are 100% residential. No other parcel splits, exemption chnages or new construction were noted in the BID for the 2026 tax year
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Appendix F

Map of District
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