ELEBRATING THE POWER OF TOURISH

A Year of New Beginnings

"here’s always a sense of excitement when

rou start something new. You feel the sense of
iccomplishment that goes along with meeting

rour goal. In 2018, just as the Fox Cities Exhibition
Zenter entered its first year of operation and began
o drive tourism, we experienced another new
reginning: Construction began on the Community
‘irst Champion Center Fox Cities. The 164,000
quare foot facility will be the premier indoor sports
ourism complex in the Mid-west. It will feature a
ear-round ice rink, a field-house with courts for
‘olleyball and basketball, and a seasonal arena that
:an be converted to an ice rink or additional courts,
“hese facilities are once in a generation projects for
he Fox Cities that will drive tourism for many years
o come. These two significant tourism assets will
urely change the game for the Fox Cities and the
‘ox Cities Convention & Visitors Bureau.

\ number of new hotel projects were also
innounced, and some completed, in 2018. New .
levelopment spurred by the potential of these

1ew tourism-generating facilities. By the end of
'019, it is expected the hotel room inventory in the
‘ox Cities will grow nearly 10%, with more rooms
lanned for 2020.

Vhile the large projects present incredible
ypportunities to strengthen the economy of the Fox
lities through tourism, we remain committed to
mplementing sales, marketing and service initiatives
ocused on growing visitation in all areas and to all
artners.

dur Board and staff came together for a strategic
lanning session in the Fall of 2018 and grappled
vith a new beginning of our own: what is the "next
g thing” for tourism and the CVB? Simply put,

it's ensuring the success of these new facilities. It's
focusing on our core mission of growing the local
‘economy through tourism. It's ensuring we up our
game in tourism marketing and sales to project an
image worthy of these investments. It means a new
logo, new website, new graphics and a new brand
direction. Plenty of new beginnings.

The CVB's Tourism Development Grant program
also supported a number of new beginnings in
2018. A total of $444,142 in grant dollars were
paid out, with another $330,000 committed to
projects, Qur grants fueled a new Nature Center
at Bubolz Nature Preserve, two new trestle bridges
in Neenah and Menasha - helping to complete
the Loop the Lake, a new exhibit at the History
Museum at the Castle, new signage at the Building
for Kids Children's Museum and several new visitor
information kiosks.

We would like to thank the CVB's Board of
Directors, committees and staff, along with our
municipal, hotel and other tourism business
partners for the role they played in our successes
this year. We gratefully accept your financial and
vocal support and look forward to working with
you on future opportunities, challenges and new
beginnings.

by Pam Saldi

Executive Director

Jomes Fenlon
2018 Board Chair

Fox Cities Convention & Visitors Buraau
3433 W. College Ave., Appleton, Wi 54914
800-236-6673 | 920-734-3358
tourism@foxcities.org | FoxCities.org
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The Fox Cities Convention & Visitors Bureau Is an economic development
organization that strengthens the Fox Cities by attracting visitors in the convention,
sports and leisure markets through sales, marketing and destination development.
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‘THE FUN TIMES

TRAVEL

WISCSNSIN

'WHY TRAVEL MATTERS

xd you know that tourism is Wisconsin's third largest

mdusu).-> It generates more than $21.6 billion in
revenue each year and achieves a Return on Investment
of 7 to 1: $7 in tax revenue per $1 promotional spend.
Every resident and out-of-state visitor who travels
throughout Wisconsin invests their dollars right back
into our roads, education, healthcare and agriculture.

We pass popular tourist sites every day, but we might
not always think of how it supports our community.
From our state parks and waterparks to our historic
sites and museums, tourist attractions are the backbone
of Wisconsin. These places define our community,
provide our families with jobs and have given us—and
the millions of people who traveled to and within
Wisconsin —a lifetime of memories,

Travel matters and it improves Wisconsin in ways that
have a wide-reaching impact on local residents, Travel

has a positive effect on the economy in each of our 72

counties, and it has an impact that we dont always see:
it can strengthen families, foster hometown pride, and
build bridges that connect us with one another,

‘Travel also opens us up to new experlences. That's why
we've created the Wisconsin Curiosity Challenge, The
challenge encourages residents to explore new places
and become immersed in the history and culture found
right here in our state.

‘The challenge is simple: go someplace new and send

a postcard to Travel Wisconsin summarizing your
travels and what you learned on the journey. We also
encourage you to use #curiouswi on your social media

channels during your travels.

WISCONSIN CURIOSITY CHALLENGE

Stent Travel

Is fhere a place in Wisconsin il has been on your
bucket list for years? How about a county.you've niever
visited? Now’s the fime to make it happen:

Slep 2 Explore
Take it allint

Slep 3t Share

Send a posicard fo Travel Wisconsin* felling us whal
you'saw, leained and loved aboul your trip. While
youte ol 1, shate iton social media using #curiouswi

Step 4 Repeal

*Send posteards fo Travel Wisconsin al
PO Box 8640
Madison, W1 537088690

This weelk is National Travel 8¢ Tourism Week, and we
encourage you ta join us in celebrating the way travel
matters to each and every one of us. We look forward
to seeing the many ways you're exploring Wisconsin,
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HOW TOURISM DOLLARS ARE CIRCULATED THROUGH THE STATE'S ECONOMY

Traveler spending is re-circufaled back into Wisconsin's economy and henefils ofher related industries, suchias construction, fechnology, aariculture, food processing
and offer service industries. This spencing also generafes fax revenues, which help pay lor our roads, schools, programs for veferans, the disabled and elderly and

'WISCONSIN'S
CREATIVE
ECONOMY: HOW
THE ARTS AND
CULTURE DRIVE
TOURISM

ext time you're looking for an

affordable afternoon getaway,

consider a museum,

Museums are more than a home for
pleces of art, they're places of cultural
preservation and learning, Chances

are, you'll find one in your very own

| by Thcough the busleand

bustle of our daily lives, we mlghr

temporarily forget where we've come
from, but museums never will.

In addition to cultural and historical
enrichment, museums mean big bucks
to our economy. The arts and cultural
industries — which include museums

— brought in $9.7 billion to the state’s
economy and employed more than
94,000 workers in 2016, Did you
know that nearly 10,000 businesses in
Wisconsin are involved in the creation
or distribution of the arts? With their
unique artifacts and eccentric themes,
museums pull tourists throughout the
state of Wisconsin and increase visitors
to the communities in which they are
located.

Wisconsin is lucky to be home to
hundreds of t d More
than 400 muscums and gallerles are
highlighted on Travel Wisconsin.com,
with exhibits that feature everything
from motorcycles and mustard to

aviation and accordions from all corners

more, Plus, fraveler spending helps support shepping and historical areas, arf galleries, museums and many cullural and communify evens.

TOURISM MEANS JOBS

hink back to your first job. Maybe you worked at

a local restaurant, your community zoo or spent
summers working at a nearby waterpark. For many—one
third of Americans to be exact—travel is the front door
to a promising career. According to the U S. Travel
Association, Americans whose first job in travel have an
average carcer salary of $81,900, and two in five of those
whose first job was in travel are now earning more than

$100,000.

Travel-dependent leisure and hospitality is the [argest
small business employer in the U.S. Right here in
Wisconsin, tourism supports 199,000 jobs, These
thousands of jobs supported by visitors spending would
provide jobs for every resident of Racine County — the

fifth largest county in the state, A study by Tourism
Economics shows that traveler spending in Wisconsin
generated $1,6 billion in state and local tax revenue
in 2018, and thar without tourism, each Wisconsin
household would pay an additional $680 to maintain

existing services.

At the national level, travel is critical to the U.S. economy.
The U.S. Travel Association also notes that tourism is a
leader in workforce development and career advancement,
creating and supporting 15.7 million jobs across the U.S.—
making it the seventh-largest private sector employer.

. From construction to marketing to real estate, jobs across

‘Wisconsin — and the country — reap the benefit of a
healthy tourism industry.

of the state, S ——

WISCO, DID YOU KNOW?

A National Historic Landmark, Miton Hose Museum was originaly a
slagecoachinn and boasts arich hislory as part of the Underground Ralroad.

The FAA Aviation Museum in Oshkosh houses one of the most extensive
avialion ailractions n the world wilh a stunaing colfeclion of more than 200
historic aireralf tha chonicle the history of aviation innovation.

The Miwaukee Art Museum holds one of the larges! colections of works by
Wisconsinnafive Georgia OKeele.




IN WISCONSIN.
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WISCONSIN'S OUTDOOR TREASURES

'[ravclcrs looking for outdoor adventure, exploration and
discovery need not head any further than Wisconsin,
The state is filled with National Park Service, National
Forest Service and other federally designated areas where
quiet waters await paddlers, peaceful forests beckon hikers
and scenic byways show off their splendor.

Wisconsin’s rich outdoor heritage and abundant natural
resources support, uplift and build the state’s outdoor
tecreation industry as a primary driver of tourism. A
study by Longwoods International notes that among
the markerable reasons people travel to Wisconsin, our

outdoor recreation is the #1 reason why they travel here.
Longwoods International also notes in a separate study
that Wisconsin has the highest rating among our Midwest
peers within our competitor set for destination perception

of outdoor recreation activities,

‘The Outdoor Industry Association (OIA) reports that in
Wisconsin, outdoor recreation generates $17.9 billion in
consumer spending annually, resulting in 168,000 direct
jobs and $1.1 billion in state and local tax revenue, What's
more, the promotion of outdoor recreation benefits every

single one of Wisconsin's 72 counties.

syslemin the state with more fhan 250 miles of ATV frails.

WISGO,
DID YOU KNOW?

The lce Age National Scenic Traiis a 1200-mile frial thal lies
enfiely within Wisconsin, and is one of only f{ National Scenic Trails
in fhe counlry.

Schoolhouse Beach on Weshinglon lslandisagenlogicaimarﬁel
Made up ofindividual imesfone pebbles that are smoothed by the
waves of Lake Michiganfs one of only five imesfone beaches in
the warld. ;

The Bois Brule RiverinDouglas County is famous forits rout fishing,
scenery and excifing rapids. Ifs often referred fo as the River of
Presidents” because five United States Presidenls have visited -
and fished the river — Wysses 5. Grant, Grover Clevelaad, Calvin
Coolidge, Herbert Hoover, and Dwight Eisenhower.

Located in lron County, Hurey is home fo the largest ATV i




POWER OF TOURISM IN WISCONSI |

KEEPING US CONNECTED

Smying connected Is the foundation of our
communities and necessary for growing travel in
Wisconsin, across the country and around the world.
Travel is the definable link that transitions from
welcoming travelers to explore our commonalities to
the—quite literal—airports, roads and bridges that
shape our mobility.

Our nation’s transpﬁrraﬁon infrastructure—made

up of roads, airports, highways, bridges, rail and
more—enables people to travel and conduct commerce
around the country and across the globe. This critical
intersection between tourism and transportation is also

the travel industry’s most important asset,

Safe and plentiful transportation is key to growing
Wisconsin's toutism economy. Visitor arrivals to our
state take place primarily through driving, with more
than 90 percent of tourists arriving by personal vehicle,
Research also indicates a high potential to increase

our flight market in Wisconsin, bringing even more
travelers across our state borders,

* Modern, efficient travel infrastructure facilitates

economic growth and competitiveness and improves
our quality of life,

percent of the country’s crop.

Jisconsin might be America's Dairyland, but cows
L are just one way travelers can connect with our
 state’s rich agricultural traditions. Enter: Ag-tourism.

Agﬁcultu.nl tourism lets travelers tour, explore, learn
about and participate in everything from cheesemaking
to corn mazes, With 68,500 farms on 14.3 million
acres, Wisconsin farmers and producers create unique
apportunities to showcase exactly what goes into — and
comes olit of - one of Wisconsin's leading industries.

W|'SC|NS IN

WISGO, DID YOU KNOW?

Wisconsin produces some of the world's finest cheese, winning more awards fhan any
ofterstate or counlry af the 208 World Cheese Chiampionship Conlest, We're also
hiome o ane of only two Master Cheesemaker programs in fhe world.

Wisconsin s the nafion's leading producer of cranberries, harvesting more than 60

Our state s the nation's leading producer of ginseng. Wisconsin-growm American ginseng
is considered the "Gold Standard” thanks fo our sfate’s ferfle, glaciated sols.

In Manitowoc, the Farm Wisconsin Discovery Center
is dedicated to the discovery of where food comes
from, how it’s produced, who's producing it and why
all that is important, Pizza Farms continue to rise in
popularity as travelers make their way to the Great
River Road National Scenic Byway where many of the
farms are concentrated, Farmers’ markets are popping
up in communities across the state and working-farm

experiences are being mark

d to travelers | to

MUST-SEE ROADSIDE
ATTRACTIONS

WORLD'S LARGEST FISH, HAYWARD

The largest bulding in the fown of Hayward is a giant fiberglass
musky, also known as fhe Freshwaler Fishing Hallof Fame. The
musky is four and a hall stories tall and as long as a Boeing 757.

WORLD'S LARGEST SIX PACK, LA CROSSE
Constructedin 1969 by the G. Helleman Brewing Company for

invenfory sforage, Ihe metal fanks were re-designed fo look
Iike a six pack of La Crosse Laaer. They conlain the equivalent
of 7.340,196 cans of beer,

SPUTHIK CRASH SITE, MANITOWOC

Seplember 6, 1961 changed he course of Manifowoc's hisfory
when a 20-pound piece of Spulnik IV crash-landed in the mid-
dle of the main sireel. See Ihe preserved crash spot and saved
space debrisin lhe nearby Rehr-Wesf Art Museum.

MARS CHEESE CASTLE, KENOSHA

[naslale where cheese s king. il makes perfect sense fo slore
it ina casile. Welcome fo Mars Cheese Caslle, convenienly
localed af the state border fo stock up on arlisan cheese and
bags of cheese curds for the road

try their hand at farming for a day.

Experiential travel has become a large part of the
travel planning process as more visitors look to
witness the history, people, culture and food that
makes up a destination. Ag-Tourism brings visitors to
the forefront of that experience, Learn even more at

‘TravelWisconsin.com.

ABOUT THE WISCONSIN DEPARTMENT OF TOURISM:

—DEPARTMENT OF TOURISM—
TravelWisconsincom | fouriloafravelisconsincom | 1-80-431-8747

DO O

Ourmission s fo marked the state as the Midwest's premier fravel desfinafion or . By execufing indusiry-Jeading markefing
programs, providng rebable havel inloimation and eslablihing shalegic parfnerships, we play a significant role in defivering excepfiondl
cusfomer service and generafing orealer economic impact and jobs or Wisconsin



FOX CITIES

Inspired by the Thrill of Victory

in tournaments and events. Local user groups will
also have access to the space as the facility will
complement other existing venues in the area to
help fulfill unmet local needs,

Scheduled to open in the Fall of 2019, the
Community First Champion Center Fox Cities will
be the premier indoor sports tourism complex in
the Midwest.

The 164,000 square foot facility will feature a
year-round ice rink with seating for up to 1,000,

a fieldhouse with four basketball courts or eight
volleyball courts, and a seasonal arena that can be
an ice rink or four basketball courts or six volleyball
courts.

Located in the thriving retail area of Grand

Chute, the Community First Champion Center is
conveniently located just minutes from |-41. Within
10 minutes of the facility, visitors will find over 60
restaurants, more than 2,000 team-friendly hotel

. rooms, and Wisconsin's Best Shopping.

A study commissioned by the Fox Cities Convention
& Visitors Bureau demonstrated that the facility.

will bring an estimated economic impact of up to
$8.9 million in the first year. The focus will be on
attracting sports teams from outside the Fox Cities,
providing them with the opportunity to participate

|
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Contact Information

Hen Weinaug
Managet
¢ Hrst Champion Center
augRspadadvionycim
(B20] 664 -7252

Matt Ten Haken
Directo Spors ¥
Hox Crwes CVB
mienhakeniioxcities. org
{020} 734-3358

Aarietmyg

The facility will be funded with room tax dollars
collected by 10 Fox Cities municipalities. Including
the Town of Grand Chute, the other municipalities
are the City of Appleton, Village of Fox Crossing,
City of Kaukauna, Village of Kimberly, Village of
Little Chute, City of Menasha, City of Neenah, Town
of Neenah and the Village of Sherwood.

2 Performa
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championtentenvi com
@ChoamplonCiy
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6VB Accumulates over $590,000 in Earned Hedia Visitors Guide

. !
Through the power of the media, the Fox Cities-Greater Appleton area accumulated over $590k in earned tOday-
media. Top stories included the opening of the Fox Cities Exhibition Center, groundbreaking for the
Community First Champion Center Fox Cities, Mile of Music and other various local events, attractions and
exhibits. 2019
) Visitors

j:3C\T\ES Guide

Area Accolades "4

53 wpgs FON Cities
Not a year goes by that the Fox Cities, or specifically one of the communities, don't receive recognition on
national lists such as best places to live, best places to work, or any other "best of" list. 2018 brought some

exciting ones that continued to help shine the national spotlight on our region.

Top 10 Best Places to Live for Singles - Appleton #9, Money.com
30 Best Small Cities in the United States —Appleton #21, Travel.alot.com
Best Places for Children - Appleton #2, SmartAsset.com

Top 25 Best Minor League Baseball Towns - Appleton #11, SmartAsset.com
Best Museum in Wisconsin - History Huseum at the Castle, MSN.com a :

2018 Press Tours | CITlES

The CVB hosted two press tours in 2018, in May and August. The professional journalists hailed from i ON i

across the U.S. and wrote for publications such as the Chicago Tribune, Group Tour Magazine, Wisconsin :
Meetings, Brava, The Montreal Times, USA Today and Making Music magazine, just to name a few. COﬂ R eCT i;{;I ﬂ'\ US }
1 it .

Articles from those tours as well as a few articles from journalists who participated in past tours that came
out in 2018 totaled over $224,000. Highlights include Foodandwine.com, interviews airing on National
Public Radio, St. Louis Bride & Groom magazine and Experience Wisconsin magazine.

2018 Board of Directars ‘ | ' |

James Fenlon Bob Dove Karen Harkness Dana Reader
Chair Past-Chair 5 City of Appleton Reader Restaurant Group
Village of Little Chute Best Western Prerier Bridgewood i
Resort Hotel Amanda Hedtke Al Schaefer
Maria VanLaanen Residence Inn by Marriott Village of Kimberly
Secretary ; Matt Carpenter 1 ;
Fox Cities Performing Arts Center History Museum at the Castle Deb Johnson Jan Smith
Copperleaf Boutique Hotel & Spa Bergstrom-Mahler Museumn of Glass
John Burgland Chuck Gifford
Treasurer Comfort Suites Appleton Airport Jim March Char Stankowski
Fox River Mall Town of Grand Chute Country Inn & Suites Little Chute
Chris Haese
City of Neenah

Staff ' . g

‘.

; A A :
Pam Seidl Kim Tisler Jennifer Hecht Lorna Stephens Mary Rhode
Executive Director Director of Finance & Visitor Services Manager Visitor & Administrative Services Marketing Director
Administration * Coordinator ¢

Mackenzie Utpadel Adam Schanke Amy Karas _ Alison Hutchinson
Digital Marketing Specialist Director of Sports Marketing Sports Marketing Manager Group Sales Manager Group Sales Manager

Fox Cities Convention & Visitors Bureau

A00-236-6673 § 920-734-53568
tourism@foxcitios orgd FoxCitias org

454 W Callege Ave, Appleton, WI 54914 #ExplorEFOXCities




