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THE PLAN APPLETON PROCESS

We reviewed past
City plans, data, and
more to better
understand Appleton
today

When | Fall

How | Focus Groups,
Website, Advisory Group
Meetings, Review Past
Plans, Analyze Data on
Existing Conditions and
Trends

We dreamed bi
together to establish
a shared vision for
the future and goals
to get there

When | November-Jan

How | Community Open
House, Survey, Focus
Groups, Advisory Groups,
At Home Toolkits
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We met with
community members
to talk about the
tools we can use to
make that vision a
reality

When | March 2025

We will create and
edit the draft of Plan
Appleton together,
which will say when
and where the City
should use these
tools.

When | Spring 2025

The City will adopt a
final version of Plan
Appleton and start
implementing it right
away

When | Summer 2025
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In the spring, we met with stakeholders and

the community for Phase 3 of Plan Appleton,

where we explored new opportunities.

.:.:',

ENGAGEMENT OPPORTUNITIES

= 3 Subarea Focus Groups
= S. Oneida Street Subarea
=  Wisconsin Avenue Subarea
= Northland Avenue/Richmond Street Subarea

= 1 Public Workshop

= 5 Stakeholder Sessions
=  Non-Profits
»  Community Organizations
» Small and Medium Sized Businesses
= Thompson Senior Center
= Neighbors in Action Sessions

TOTAL PARTICIPANTS

There were 110 total attendees across all in-

person sessions, 312 online survey
responses, and 470 map pins placed.
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FOCUS GROUPS

What We Heard
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WISCONSIN AVENUE FOCUS GROUP

KEY FINDINGS

Design

There was interest in maintaining neighborhood
character through appropriate heights to transition
into existing neighborhoods.

While there was interest in steps like adding a
second story to existing buildings, existing
structures may not be load bearing for a second
story.

There was interest in retaining and allowing
existing housing to be partially converted for
commercial use or were added onto for
commercial uses.

There were several comments about commercial
buildings needing help with fagade improvements.
Interest in having Wisconsin visually bridge the
surrounding two neighborhoods on either side of
the subarea through a unified vision.

There is a strong desire for public art installations
throughout the subarea.

Recurring comments were made about noise and
shade with an interest in adding as much
vegetation as possible to help with this.

Parking

There were questions about if a parking ramp
would work here.

There was mention that Appvion may already
have shared parking agreements and that, if this
were the case, it could set a great example for
there be more shared parking agreements in the
subarea.

There was interest in considering transit circulator
(ADI has a shuttle that operates in summer
months — what would a loop to WI Ave look like?).
There were several comments comparing the
amount of parking that is required versus what is
needed.

A concern regarding parking in the back was
safety because it is not as visible from the street.
Access management was mentioned as a
concern, especially at the Oneida intersection.

Uses

There was interest in adding live/work as a use to
C-1 (right now C-1 requires a minimum of 3
residential dwellings in a development) and in
having the first 25-30’ be retail but permitting
housing behind that. Other ideas mentioned were
to...

— Ease temporary use zoning
— Consider evening farmer’s market

— Consider allowing business chalets for pop-
ups

There was mention of a need for smaller

commercial business spaces.

People mentioned the important of restaurants in
this areas and it’s identity as a hub for diverse
food offerings.

Redevelopment

Most comments from the stakeholder session and

workshop engagement overlapped with potential

redevelopment sites identified prior. One additional
site mentioned during the stakeholder session was

that the large parking area across from Appvion could

become a mixed-use development.
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WISCONSIN AVENUE 11 o ety
FOCUS GROUP

KEY FINDINGS

Appvion Node

People had noted that Appvion could be a
prime opportunity for redevelopment in - B o &
the future if current uses phase out or are N ' 9 g Bar&‘@;& ]
interested in redeveloping facilities. This — '
would be a key gateway for the subarea.

=  Opportunities = Constraints

— Could go taller, up to 4-5 stories, — Rail a concern, noisy and dusty
to maximize housing

) 18
e
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— Good transition to neighborhood

— Could add green space in the
parking lot

=  Currently used for employee
events

» Potential community
gathering space

— Rethink Meade / Summer /
Wisconsin interchange.
Mentioned in stakeholder session | % L |
and workshop as a difficult o B  Hibelstle o F
intersection A" | B |

|
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ONEIDA STREET
FOCUS GROUP

KEY FINDINGS

Riverview Gardens

= Current property owners are open to have better
trail connections.
Current property owners are not interested in
operating a restaurant themselves on site.

Trail Access

» The team discussed the need for more intentional
access points from S Oneida Street.

= Many people do not know they have access to the
trail.

River Access

There is a strong desire for more access to the river.

Riverview Lutheran Church and School

= There is a new site plan task force/committee

» Mentioned opportunities to establish this as a
community center for activity
Frontage along Oneida is not uniform and would
require acquisition of houses
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NORTHLAND AVENUE / RICHMOND
STREET FOCUS GROUP

KEY FINDINGS

Northland

» Participants discussed how they felt the Northland
mall site in particular could support taller buildings at
4-5 stories in height.

» Midwest vernacular style building (buildings with
features like pitched roofs, gables, and architectural
details) is preferred over flat roof building.

Richmond
The connection to Aldi is desirable for many residents.
Housing

Not only more housing but also housing for all income
levels.

Desirable Uses
Several desirable uses were mentioned including the
following:
— Coffee shop
— Crafts shop (especially with Joann closing)
— Community services
— Co-locate senior center with day care

Transportation

Participants mentioned residents were
formerly not open to having walking access
from Aldi but may be interested now.

People mentioned the roundabout has been
great at preventing dangerous crashes but
makes walking or biking through the
intersection difficult.

People mentioned that if Northland Mall were
more active, they would want a nice bus
shelter with frequent stops located there.
There was a discussion about how this would
require increasing density, especially of
housing, in the area.

Traffic calming was discussed along the most
crossings.

|
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STAKEHOLDER
CONVERSATIONS

What We Heard
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STAKEHOLDER CONVERSATIONS

FINDINGS

Three stakeholder sessions were held to have
focused conversations around the future of Appleton.

1. Housing Non-Profits
2. Community Organizations
3. Small and Medium Sized Businesses

Housing Non-Profits
= Action | There is a lot of work already being done
to maintain affordable housing options for people
no matter their income range in Appleton,
including partnerships between non-profits, major
landowners, developers, and municipalities.
» Gaps | Several gaps were identified that Plan
Appleton or other partners could help fill.
= Senior housing (specifically housing units with
bedrooms on the first floor)
» Housing for formerly incarcerated people
phasing out of immediate housing assistance
= Non-family group living and communal living
or mixed income and ability living for the
disabled community

Community Organizations

Youth | Appleton’s youth often feel overlooked.
The Imagine Fox Cities survey found that youth in
the area were 2.32 times more likely to say they
felt like they do not belong, and this was also
common amongst other marginalized
communities.

Perception of Alternative Modes of
Transportation | There can often be a perception
that biking, walking, or taking transit is “uncool” or
a “bad status symbol” and that perception will
have to change to see increases in ridership

Opportunities | Appleton can boost the sense of

belonging by

= Highlighting our culture

=  Providing more visibility for our community
members and our community assets

» Providing better communication between
departments and with the community

= By using the City's leverage to ensure we
develop correctly, encouraging new housing
to be by existing resources to better support
our community members

= Collaborating with others (county, school
district, etc) so Plan Appleton is a shared plan

Small and Medium Sized Businesses

Downtown | Downtown Appleton has found
success with the Business Improvement District
(BID) and it's placemaking, permitting support,
and more.The BID model could be a successful
tool for other areas in Appleton.

Regional Drivers | The Performing Arts Center
and Expo Center are major drivers for local
business, brining in higher revenues during
events.

Location Matters | Downtown thrives more
during the day, events, and evening while
businesses on the fringes of the City like the north
side see a good lunch rush but lack nightlife and
walkability for dinner hours.

Financing | High build-out costs are a barrier,
especially for restaurants. There are grants like
the TIF Enhancement Grant and ARA Grant, but
they are currently limiting because they can only
be used once.

Recruiting | The school district, walkability, pace
of life, and affordability of housing were all
mentioned as reasons employees locate in
Appleton. Affordability and availability of housing
for entry-level jobs is a significant draw for the
Chamber, but they are seeing more entry-level
workers find Downtown Appleton, Neenah, and
Mensha too expensive to afford recently.

|
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https://imaginefoxcities.com/wp-content/uploads/2022/06/IFC-Deeper-Dive-Data-Analysis-Presentation.pdf

STAKEHOLDER CONVERSATIONS

WHAT WE HEARD

y

“Many people need a valid state ID and the
DMV is way across the City and hard to
access. Even just an easy connection to get
that would make a difference.”

"When the Lion King comes, you
need to do double the staff. You see
people down here all the time on
Sundays for the free parking." "The
ADlI is a huge asset. With all their
events, y

ou know you'll be busy.”
/—\’\\
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"My daughter talked a lot about
feeling the 'lack of' things —
housing, jobs, fun —and moved
away to get that."

“I've been walking to

work — normal day - and
had someone pull over
like ‘Are you ok? Do you
need help?”™ \

“That is a second business
for that family, just in
Downtown. That
incubation, that growth,
that tells a very strong
story of who we are and

what our Downtown is
doing for our City.”
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FOLLOW UP ENGAGEMENT

FINDINGS

Thompson Center and Neighbors in Action w ] T e e —

Sessions _ L 'E; s w0 7 i
| o s - dh ! A §

Additional stakeholder sessions around Appleton’s .lJ" ‘ ,

N Mason St
N Oneida st

six types of places were held with a local senior |'

center and several neighborhood groups. General e b Yo s I N '
findings include the following: - - H 17 e
e o | g

= Vision | Vision for City include safety, fiscally Shor ¥ Eie. = s it B ¥
responsible, connection to the Fox River. e 3| Exle " W

= Neighborhood Businesses | There was a g A it ! ‘
desire to have additional businesses located “InE | =
within the neighborhoods. : ¥ i

= Walkability | Don’tvisit DT due to priceto park 8 .= @ N & :
and minimal retail stores for older ! i
demographic. Often visits Wisconsin Avenue ; == 5
businesses, but would like to see more stores o @

within walking distance and walkability
improved.

—

W Prospect Av

= Green | Redevelopment sites should include
greener to soften the concrete around the
development. Developments include more
plantings rather than grass.

S Oneida St
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COMMUNITY INPUT

What We Heard

Several questions were asked at the community workshop and replicated through an online
survey. Following are the combined results.
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People see
the need for a
variety of
housing
types to meet

the needs of
community
members.
*These are the combined
results of the in-person

engagement sessions and the
online engagement sessions.
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OUR SIX TYPES OF PLACES

Add a comment to our shared map.

@
o
0

Activity

Community members heard earlier during a presentation and on
informational boards about the six types of places present in Appleton:
Core Neighborhoods, Suburban Neighborhoods, Downtown, Mixed-
Use Areas, Retail Areas, and Industrial Areas. They were then asked if
any of these places needed to change or could be improved using the
following five categories. This was replicated in the online survey.

More or Enhanced Housing Options

More or Enhanced Industrial Areas

More or Enhanced Retail Areas
Redevelop Buildings or Sites
Appleton s Types of Places

Appleton's Growth Areas
’ ] Suburban Neighborhoods

Key Trends and Feedback
Most comments were concentrated along Wisconsin Avenue,
Northland Mall, Packard Street, Downtown, and Newberry Street

Appleton's Neighborhoods and Destinations

Appleton's Neighborhoods and Destinations
I:l Core Neighborhoods

’ ] Suburban Neighborhoods

- Downtown

- Mixed-Use

- Retail

B industrial

- Public/Institutional
|:| Parks and Open Space
D Water Features

Combined Results from the Online Survey
and In-Person Workshop

More Walkable More or More or More or Redevelop
Enhanced  Enhanced Retaill Enhanced Buildings or

Housing Options Areas Industrial Areas Sites
|
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Concentrations of Comments

Most comments were clustered around

four key areas

A. Northland Mall (most common
comments were walkability,
redevelopment, and retail)

B. Richmond Street (most common
comments were walkability, housing
options, and retail)

C. Wisconsin Avenue (most common
comments were walkability, housing
options, retail, and redevelopment)

D. College Avenue and Downtown
(most common comments were
walkability, housing options, and
redevelopment)

Number of Comments
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CREATE YOUR
CORRIDORS

WISCONSIN AVENUE

Activity

Community members were given a set of stickers to
show where and which kind of design tools they think
would most enhance the subarea. 122 total pins were

placed in person and online, 7 of which were
unlabeled.

Key Trends and Feedback
This station had the most participation with
over 100 stickers.

m PROTECTED BIKE LANE 11

= SHADE TREE 13
= STORMWATER MANAGEMENT 4
m PARKING 3
= INCREASE DENSITY 12
REDEVLOPMENT OPPORTUNITIES

= PUBLIC GATHERING SPACE 12
= STREET FURNISHING 8
TRAFFIC CALMING 17
SIGNAGE + WAYFINDING S
= PUBLIC ART 8
= OUTDOOR DINING SPACE 10

I
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COMMUNITY WORKSHOP

What We Heard
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WORKSHOP SUMMARY

Event Format

The Plan Appleton Workshop was hosted at
the newly opened Appleton Library on March
18, 2025 from 4-7pm. The event restarted
every hour with a brief presentation
introducing what was learned from the last
public workshop before breaking for the
following activities.

w
HO1S CREATING 1.0 rian IR

Promotions ~ I TAL

Development Departmeny

Co|
va’lﬂ!!rt?pu LTANTS

The event was promoted via City of Appleton
social media, an opted in email list, the City
website, the project website, announcements
at prior City events, and personal invitations
from steering committee and stakeholder
session attendees.

Attendance

Over 75 people attended the workshop.
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OUR SIX TYPES OF PLACES

B ———————

Design ypleton —"g’f.rl;rf:_-r"‘r?:'
Changing Places "

Vhat areas do you envision
hanging in the next 20 years

Activity Sa e el e o
Community members heard earlier during a [
presentation and on informational boards about the '

six types of places present in Appleton: Core
Neighborhoods, Suburban Neighborhoods,
Downtown, Mixed-Use Areas, Retail Areas, and
Industrial Areas. They were then asked if any of these
places needed to change or could be improved.

Key Trends and Feedback

» Most comments were concentrated along
Wisconsin Avenue, Northland Mall, Packard
Street, Downtown, and Newberry Street
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HELP WITH HOUSING

Activity

Community members heard earlier during a

presentation and on informational boards about the _

need for housing. They were then presented with People thoughtthis People thoughtthis || Peckle thought this. forveryone sxcept mutt- | | Lo o e O
several different tools. They were asked to share except multi-generational | | people in need of additional | | €xcept multi-generational
which tools they felt should be included in Appleton’s \ )\ e e WL J

housing toolkit and who those tools would most help.

Key Trends and Feedback

» To the right are the tools shared and the number
of votes they received.

= People generally felt that all housing tools could
be helpful for all generations.

= Several people left comments that housing should
be available at a cost that is affordable for
everyone in Appleton, at a variety of income
levels.

n Residential Subdivisions

LInG eers with

While this got no
votes, most
scenarios at the
Build the ‘Burbs
section reflected this
type of development.

Had the most
positive comments

Ty
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CREATE YOUR
CORRIDORS

S. ONEIDA STREET

Activity

Community members were given a set of stickers to
show where and which kind of design tools they think
would most enhance the subarea.

Key Trends and Feedback

m PROTECTED BIKE LANE
SHADE TREE
STORMWATER MANAGEMENT

m PARKING

m INCREASE DENSITY
REDEVLOPMENT OPPORTUNITIES

m PUBLIC GATHERING SPACE
STREET FURNISHING
TRAFFIC CALMING
SIGNAGE + WAYFINDING

= TRAIL

m ACCESS TO THE RIVER
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CREATE YOUR R
CORRIDORS

WISCONSIN AVENUE

Activity

Community members were given a set of stickers to
show where and which kind of design tools they think
would most enhance the subarea.

Key Trends and Feedback

This station had the most participation with
over 100 stickers.
m PROTECTED BIKE LANE 1
= SHADE TREE 9
STORMWATER MANAGEMENT
2

m PARKING
= INCREASE DENSITY
REDEVLOPMENT OPPORTUNITIES
= PUBLIC GATHERING SPACE
STREET FURNISHING
TRAFFIC CALMING
SIGNAGE + WAYFINDING
m PUBLIC ART
m OUTDOOR DINING SPACE
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CREATE YOUR
CORRIDORS

NORTHLAND AVENUE/
RICHMOND STREET

Activity

Community members were given a set of stickers to
show where and which kind of design tools they think
would most enhance the subarea.

Key Trends and Feedback

m PROTECTED BIKE LANE
SHADE TREE
STORMWATER MANAGEMENT

m PARKING

= INCREASE DENSITY
REDEVELOPMENT OPPORTUNITIES

m PUBLIC GATHERING SPACE
STREET FURNISHING
TRAFFIC CALMING
SIGNAGE + WAYFINDING

m [IMPROVED ACCESS

m GATEWAY FEATURES

)
5
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o

Ol =~ A NN OO OD
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PLAY DEVELOPER

NORTHLAND MALL

Activity

Community members were shown Northland Mall, a site in one of the key
subareas being studied in Plan Appleton. This site is a great example of
where to create mixed-use developments in the future. Community members
were given Lego pieces to a scale that represented potential duplexes,
townhomes, apartment units, mixed use buildings, businesses, parks, and
public plazas. They were then asked to design the site and share what future
redevelopment sites should feel like in Appleton to inform future land use.

Key Trends and Feedback

= Housing Mix | Strong support for a mixture of housing types and price
points

= Third Spaces and Business Incubators | People expressed an interest
in having both larger stores and room for smaller stores such as coffee
shops or coworking spaces where people could gather, often called “third
spaces’

= Density | People talked about subareas as a place to add more density
and housing above retail, although it should be at a height that doesn’t )
compete with the surrounding homes and neighborhoods. R

= Phasing | Many people liked the idea of phasing development over time, SO
although they had different ideas of which street to start on: Northland,
Richmond, or near existing businesses like the Festival Foods.

= Connection to Neighbors | Several people talked about relating to
neighbors either by having homes that match the style of surrounding
neighborhoods directly across from them or connecting physically via
sidewalks on Richmond Street.

|
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PLAY DEVELOPER

BUILD THE ‘BURBS
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Activity

Community members were shown a piece of City-owned land in the
northern area of Appleton and given Lego pieces to a scale that represented
potential homes, apartment units, townhomes, parks, and trails. They were
then asked to design their own neighborhood and share what future
suburban neighborhoods should feel like in Appleton to inform future land
use.

Key Trends and Feedback

* Housing Mix | Strong support for a mixture of housing types and price
points

» Resources | People expressed concern for how to make affordable
work up there because it lacks proximity to resources and transit is
limited

= Different Development Patterns | Different thoughts on whether to
concentrate density on Edgewood Drive or make it more internal to the
site (to keep the rural feel on Edgewood)

» Natural Features | The site featured several wetlands, common for
these outlying areas. Multiple people embraced the wetlands as part of
parks or trails to make it a desirable feature and residential amenity.
This leans more towards the conservation residential subdivision styles
presented to them.

= Trails | AlImost every person prioritized trail connections, with some
people talking about access for residents of nearby existing
neighborhoods.

|
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SURVEY RESULTS

What We Heard

See Appendix C for the full survey results
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APPENDIX A | ENGAEMENT BOARDS PRESENTED

LAND USE STATION

What areas do you envision
changing in the next 20 years

o meet the vision of our city? O Lr:

Grab a pin and share with us! =

Buildings or Sites.
(s 2= e parking o, vacant
bukings.shopying cenlers, Schoas o
churches:wib eckaland)

EU

i Bl
H1
¥ ol

ign
Six Types of Places

Elements of a Core Neighborhood

Elements of a Suburban Neighborhood

‘e nsighbormoods cams il an o mare e

4 Laror nomes onargr ol wi yards o spaco
nem oul ooy snge-ut s, wi e

Elements of Downtown

(Ofcon st usamga with shopping o
eatoor e ances o ousg sbove

[ P —

o Parking lo In rampe and on siresta
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° ‘Sireets aro In walkadio grido with sidewaixs, bus
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Elements of Mixed-Use Areas

O TS
——

) setangna gt gt it iy o

(€ Partmg o cn s st rer ot e
Baang,orloesed o s
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Elements of Retail Areas
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Elements of Industrial Areas
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HOUSING STATION

Design Appleton

Help With Housing

Design

Help With Housing
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Appleton is home to many
people, each with their
own unique needs.

Our needs for our housing
and neighborhoods can
also change throughout
our lives.

Help us see which
housing types are
most needed to help
everyone thrive.

-en0
Appleton

2., 200 s Ut Homss

OURYOUNG FAMILIES ~ OUR STUDENTS
e e

(4

WRITE HERE IF YOU HAVE A
 COMMENT ABOUT THESE TOOLS
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APPENDIX A | ENGAEMENT BOARDS PRESENTED
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smithgroup.com

INTRODUCTION TO SUBAREA BOARDS

PUBLIC REALM IMPROVEMENTS

GOAL: Enhance the mobility the
and i to the

Ll
SUBAREA PLANS  Appleion

traffic calming, imps ility through Ci Streets
ility, and access to nearby local businesses.

WHAT ARE COMPLETE STREETS?

STREET RETE | TR e DECLUTTER
GREEN THE ANCE|  FROTECTED
SoRREeR TREE o g}i&&ﬁ ewke Lanes |~ OFFBE - THE STREETSCAPE

SOMMUNITY. Siay s (Il steeors 5, : F;":}:IEES.‘G FOCUS
EVENTS Sioiace(l S50 = oo ARKIHE s

Example of short ferm tactical improvement, showcasing
outdoor dining

Example of long term improvements, including

A \

PRIVATE REDEVELOPMENT

GOAL: Determine an appropriate density that fosters a vibrant, i . Prioritize infill with
that actively engage the street, enhancing pedestrian experience and creating opportunities for future growth.

5% RENOVATE EXISTING BUILDING #E57 INFILL DEVELOPMENT

Pl G
SUBAREA PLANS  Appleton

Lt
L™ COMMERCIAL REDEVELOPMENT
Aﬂ_er

Before A_ftel

b

DEFINING DENSITY WITH CHARACTER H 18 AN LOTDEPTH RIGHT OF T I LOT BRFTH H

Active frontages, appropriate setbacks, and a balance: E P E — e —
of density and open spacs creats inviting, dynarmic £ B Pinos £ [ w L
envimnments. % - B E sETRARK 'Eg

Anincrease in density can it nto its context without impacting g

the existing character. Building form and reiationship to the:

street are equally important. Sereening parking, providing —
‘adequate buffer space between uses, and transitioning
densities gradually are all sirategies to mitigate the impacts of A
density. I
AR A A
e s e w e e e nama e et

N F————————————— WHAT DENSITY FEELS RIGHT?

_ - Tr:e pr;olos belcé\:d snow‘whal an intcrease in density oo;lld feel like.
o Put a sticker on the most appropriate housin s for the subareas

il v PprOp g types for the subar

prasigeriylpe iy (UER e :

iy e v e l\E\p;HW;T

e hrmon sparin
e e B

Multifamily Mid-Rise Mixed-Use Low-Rise Multifamily Low-Rise Townhouse/Rowhouse

Mixed-use Mid-Rise [Melghborhood Commerciall

A \
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APPENDIX A| ENGAEMENT BOARDS PRESENTED

32

S. ONEIDA STREET STATION

Would love o see the Marigold Mile
re-establisned in adition to other
neighiorhood events.

RIght tums on bicycle are risky
with traffic tuming into hospital

Lo, T

MAJOR THEMES GUIDING DEVELOPMENT

PUBLIC FEEDBACK SUMMARY

[l Affordable

M Green

W Trafiic
Bike

W walk

WnNative

TRENDS

r I' on average, people visit
the S Oneida subarea

3x annually.*

On average,
-7‘?1 visitors spend

90 minutes
per visit.*

LEGEND

@  StreetTrees
[ g suangs

| Future Redevelopment Potential

Complete Street - Oneida
Prosecteabite Enes.

Srestrmes.
~Furmishings. Ighting. banners

. S———

@ [SAP——

P 60 5D

Appleton

(7 Using the legend, place dots on the map for where there's opportunity.

gy g,

= % Y
: %

s

Many opportunities exist in the public realm to enhance the mobility and vibrancy
of the S Oneida subarea. Numerous assets exist in the area currently such as the
hospital, places of worship, and proximity to the river and Riverview Gardens.

How do we improve our streets and landscape to support the existing
businesses while encouraging new activity?

-
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APPENDIX A | ENGAEMENT BOARDS PRESENTED

WISCONSIN AVENUE STATION
Y A

U 5
WISCONSIN AVE #* eton MAJOR THEMES GUIDING DEVELOPMENT PUBLIC FEEDBACK SUMMARY

- @ Using the legend, place dots on the map for where there’s opportunity.

SUPPORT MIXED-USE RE-DEVELOPMENT AND
LOCAL BUSINESS INCUBATION

/ﬂ\ ety orkotary ot e eade, oo, Ot e W e Many opportunities exist in the public realm to enhance the look and feel
Drew Skeets.

of the Wisconsin Ave corridor. A tremendous opportunity exists to establish

) mﬂwm frough TIF snl B0 e Wisconsin Ave as the local business destination in Appleton. A focus should be
W = placed on promoting the existing businesses while developing new residential

PROMOTE WAL KABILITY AND SAFETY W Receveicp opportunities anchored by mixed use development at key intersections such

. ) I Housing as Richmond and Meade. Public realm recommendations will aim to link new

through identity and branding destinations with those already established.

Should aiso be used for sireet furnishings. Teene TRENDS How do we improve our streets and landscape to support the existing

r businesses while encouraging new activity?

<
} on average, people visit

IMPROVE PUBLIC REALM the Wisconsin subarea
- Sigrifean ol or move i o shae, native plans, and 3x annually.”
comfortable outtioor spaces plns. ¥ On average,

visitors spend
99 minutes
per visit.*

= s

with apartments over businesses, very
walkable, small businesses

!?'-i Gieio Ly 1 - ﬁ"?ﬁ‘

v v ]
LEGEND
Existing Buildings Housing Opportunit i © street Trees
asis © ooy O g O st
B T © Foisivn itk e et ———

n \ n \
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APPENDIX A | ENGAEMENT BOARDS PRESENTED

NORTHLAND AVENUE/RICHMOND STREET
STATION

JBA .

RICHMOND AND NORTHLAND AVE “#

Include mixed use housing; add

WHAT WE HEARD
LAST TIME
units to revitalize mall

Create a compelling vision for the Nerthland Mall;
5o much pofential

cars and unsafe for
»

| The roundabout is difficult fo navigate for
pedestrians.

MAJOR THEMES GUIDING DEVELOPMENT

REDEVELOP NORTHLAND MALL
. oot
B
green space and sireckscape impravements. TRENDS
° 5 ol On average, people

visit the Richmond
1 Northland subarea

mproved 6x 1l

GREEN SPACE AND CHARACTER On average, visiors
spend &3 minutes on
- idor, Utiize: Richmond and Northland
‘mecians and sefbacks slong Richmond for gresning. ave per visit
- > : s
‘signage fo add visual uniy and a cohesive persanalty.

LEGEND @ v ousing @ corarced trsecion ing 0B}

[ Siting Bwidings © compete sweets Q Expgsgion motoraes
Future Redevelopment Patential

©) EmancedTemaces Amenityzone @ street Trees

Many opportunities exist in the public realm to enhance
- the look and feel of the Richmond and Northland Avenue
i subarea. A significant opportunity exists to establish these
areas as vibrant economic hubs, focusing on promoting
| = existing businesses and developing new commercial
o 1 experiences. Public realm recommendations will aim to
H | =7, WL connect new attractions with those already established,
’ supporting the large mall and creating opportunities for
mixed-use developments in the area.

How do we improve our streets and landscape to
support the existing businesses while encouraging
new activity?

Using the legend, place dots on the map for
where there's opportunity.

RICHMOND AND NORTHLAND AVE %

I

\ 7

| u

|
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BUILD THE BURBS STATION

smithgroup.com

NORTHLAND MALL STATION

LET'S BUILD!

Help us redesign this area. Use the Lego pieces
to design a future for the mall site. This could
be a mix of housing, dining, office, parks, or

entertainment for example.

WHAT'S THE FUTURE FOR
BIG BOX RETAILERS?

A R T

q

|
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APPENDIX B | ENGAEMENT BOARDS FOLLOWING ENGAGEMENT EVENT

n A aton : .1.’.2??:"
Changing Places "

{hat areas do you envision

hanging in the next 20 years
» meet the vision of our city?
irab a pin and share with us!

| More Walkabié

. icew or Enbanced Housing Options
ngmm

¥ acre or Ennanced induviial Areas
fmm Sites.
-hnumml;.m

Btngs. shoogenG cpnker oo o
e i £ Ll

N
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APPENDIX B | ENGAEMENT BOARDS FOLLOWING ENGAGEMENT EVENT
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smithgroup.com

SUBAREA S

Q:b NEIDA | Appieton

Many opportunities exist in the public realm to enhance the mobility and vibrancy
of the 5 Oneida subarea. Numerous assets exist in the area currently such as the
hospital, places of worship, and proximity to the river and Riverview Gardens.

How uo we improve our streets and landscape to support the existing
businesses while encouraging new activity?
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APPENDIX B | ENGAEMENT BOARDS FOLLOWING ENGAGEMENT EVENT

SUBAREA: .

. C 0 N Sl N Av E Appleton

Many opportunities exist in the public realm to enhance the look and feel
of the Wisconsin Ave corridor. A remendous opportunity exists to establish
Wisconsin Ave as the local business destination in Appleton. A focus should be
placed on promoting the existing businesses while developing new residential
opporiunities anchored by mixed use development at key intersections such
as Riv"mond and Meade. Public realm recommendations will aim to link new
dest’ = with those already eslablished.

1, 490 -?ﬁ::_, ove our streets and landscape to support the existing
 ile encouraging new activity?

|

BTy wls

BT

v\ e
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APPENDIX B | ENGAEMENT BOARDS FOLLOWING ENGAGEMENT EVENT
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SUBAREA:

Ll

RICHMOND AND NORTHLAND AVE #7'c"

Many opportunilies exist in the public realm to enhance
ihe look and feel of the Richmond and Northland Avenue
subarea. A significant opporiunity exists to establish these
areas as vibranl economic hubs, focusing on promoling
existing businesses and developing new commercial
experiences. Public realm recommendations will aim to
connect new attraclions with those already established,
supporting the large mall and crealing opportunities for
mixed-use developments in the area.

How do we improve our streets and landscape to

support the existing businesses while encouraging
new activity?

[:%. Using tha legend, place dols on the map for
whine thore's opporiunity.
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LAND USE INTERACTIVE MAP
https://arcg.is/OPaSW80

Add a comment to our shared map.

APPENDIX C | INTERACTIVE MAP RESULTS

More Walkable

More or Enhanced Industrial Areas

y | @ More or Enhanced Housing Options
: O More or Enhanced Retail Areas

(] Redevelop Buildings or Sites
Appleton's Types of Places

Appleton's Growth Areas
I l Suburban Neighborhoods
Appleton's Neighborhoods and Destinations

Appleton's Neighborhoods and Destinations
D Core Neighborhoods

I l Suburban Neighborhoods

- Downtown

- Mixed-Use

- Retail

- Industrial

- Public/Institutional
I:l Parks and Open Space
I:I Woater Features

Concentrations of Comments

Most comments were clustered around four key areas
A. Northland Mall

B. Richmond Street

C. Wisconsin Avenue

D. College Avenue and Downtown

Number of Pins

There were 177 total pins placed. 27 pins were not
tagged with a comment.
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APPENDIX C | INTERACTIVE MAP RESULTS

S. ONEIDA STREET INTERACTIVE MAP
https://arcg.is/OmTz4S0

Activity

Community members were given a set of stickers to

show where and which kind of design tools they

think would most enhance the subarea. 100 total

pins were placed in person and online. ' . oerieey

Key Trends and Feedback

= PROTECTED BIKE LANE 10
= SHADE TREE 8 V&
STORMWATER MANAGEMENT
= PARKING 5 . Bl 48
= INCREASE DENSITY '
REDEVLOPMENT OPPORTUNITIES
= PUBLIC GATHERING SPACE
= STREET FURNISHING
TRAFFIC CALMING
SIGNAGE + WAYFINDING
= TRAIL
= ACCESS TO THE RIVER
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APPENDIX C | INTERACTIVE MAP RESULTS =

WISCONSIN AVENUE INTERACTIVE MAP =

https://arcg.is/OmTz4S0

Activity

Community members were given a set of stickers to
show where and which kind of design tools they
think would most enhance the subarea. 122 total
pins were placed in person and online, 7 of which
were unlabeled.

Key Trends and Feedback
This station had the most participation with
over 100 stickers.
m PROTECTED BIKE LANE
= SHADE TREE
STORMWATER MANAGEMENT
m PARKING
= INCREASE DENSITY
REDEVLOPMENT OPPORTUNITIES
= PUBLIC GATHERING SPACE
= STREET FURNISHING
TRAFFIC CALMING
SIGNAGE + WAYFINDING
= PUBLIC ART
= OUTDOOR DINING SPACE 10

I S

smithgroup.com Plan Appleton

i - L = N = s ) - (T a w Nl . | e e 0 W S
Y 3/ i : :f_~.: “ik "}“1 = [=) : ﬁ- [ P L ksl Llu-ll:'.l"I-iIL-' .-,‘ l.'...r_'L ol ! et .:j-dl *"!lm. = | L]
SR A ol E e Mibe i et By - T s s emgl) [N L et |
& of : :.,-I ] -_Z.I -,_Iﬁ.: i - o - JI i 'n:'
S -t R e b i ::‘"‘ - T Ry — |
L] = = i z - ] + " § & 4 J
P i e e e ety | 1 ; - | ‘ F'ilrn.'- *-:1' - v Wb -
‘-H_.:- :q: : ,._]Ir,a-. ,.}i' = fnr s Il oy . L 4. T -'.;..I_—;j i T % .
: " f, = = LT e . i T il ! 1 7 !_- = ’ -:__;:.-.ﬂ _W“ sl :
‘1 -' . “I{rz" = 1 Al - ,"1"1'. - . i J'h, ["—‘\ H‘ﬂ ".* = P e g ‘lil - tﬁj’ f
i . 13 L w #y | o .. 4 : Y™ - ‘i 7 ¥ Sl 4‘_ :"-..-';_rl.' & : . | """1‘
AL o el Gl ) e B comedppl
:‘ﬂ ._. 'y - ‘Il--r.- _Ij‘l_ =¥ r.--l' ¥ }l J e _:_ ':=*- - . .--: Ii:z;:
T | e o Lk = ¥ ,*' '_.- # - ] AT 1. 2N f i |
- (e =Ti-e & - i | & - - __*E Grantist ",1'1 % i S
1f1 .'j"a ""'i - -i‘." _';- -‘1 ‘1.‘_. b v 1 ns e - B=F =@ gasg II"' e I _1|-|-
?:-l,p‘\ gl 'I"-_\ o AL | . 'S.r;. 5 }i &0 Vi ? ':- L-J-
e e g -‘1-‘ Vg : : 4 L By - | £ Lo
- { " - v _— "
115 Rl ‘e g4 & S GRORIERE | e
. L# - i i | M = s " . il - . { |
"| - = r 3 2 .-: | L i i ! _I"" a= ‘-I"i-'l- ! # --".:- -| '_.""I '-1‘ |
4 1 B IS ~ 14 - - - - | ,; .ﬂ 11 " A s i . —
*" a _j ] - ] £ i s - #as o 5 ¥ j“"'lr
-=_;‘;!"' - b F -_', =15 g | b . P L S EEEE . &
e ool -3 1_"::?2[ r -il L ,J.; ; "‘.I:« Sip -t e iy gt .-.Jr# Jja= _1 e &
g . L o i b ; E & | g e E
= o — - a2 - 11 C J LUk - &
%;-:1 B !."Hl’J w2 '-,u..r_u Lol g X0 43 'l."? 4 -'."li- 1-.; .....i“" l‘* -J_.L_,. -‘-11"\: !",}: ;-
- T .;-r.l-ﬂ a7 e o "-l-\. + -~y ‘el ": . om "'-"'?
| L e RS ™ g D D [l T " =1 ‘ , - n S » . :
e i A S e Ty - i ool | e e ke "
o -~ X . " N, - F —— an'- =l s
- e i i gl o e, R I 0% TR Y v -4 i L'E"’ "J’nTJIh}“' Y = T RL: L
e T T | Vs b = Iy e g T C T T
[ :'- L] §
MISW i sk T s inE s ™ F = Wisc in-A o
L] 8 -
@
[ ]
3. et ,..,L,w!” i Tl Bl Al _ ""'--"J"E__ ST e TG | SRR S :Lﬁ,.....f"-
LAE ;‘} - ‘...._': .a"! g, S !:' -.|.i - ffr ﬁ{ :| s » "" - Jé ;. ' I E 3 ! -
" ar o I i BT e v s 1
= il | - i - h (& : 1 i i
e T B e G (D heed 71w dad ';ut*iil 44 g 4 i l‘:-l
—EVIES DiningEs prrllJ:u
..-1'1. L .j.:.- " ::"... i l.b.\é '] o ‘-f .-ﬂ: ri .’_ | ] - -.
CIE Wy B e e M B TR (ML Ji
" Nl i ' .":_ | * & - 4" = I_d.. vl iy
= : fPVrors L e I'.rmmt.‘:..,.._.,.i-ai#;.i.lq ."-‘.'5. ey
=% g 2 Rl 1K=~ o kg T gt i"3
a T e T Vi 00 a 2 “~~ﬂ
i "r.;_r I Tt __
f_ A Ly ‘uﬂumfuaﬂjhﬂ.._ |t e {.ﬂ
X oo e FER T 5 FEC Py TR
'F-:.- : P 1!-1 -.'.._"".d. . h"‘d - i - r q'l.; = g ' s | - .z J
- 1": - f.':l'a 1 oy o - v ¥ 1!
A . =) i 3 R ,_ ’ o il ""' I
- X el 1 8 '+ E{ s e W e F'I-'.1|"!_;n.3.kr.\'r.n '?t
{.= e : | " 404 o i i oy v il i "I‘:J- I'i
’1" rl 8 'A"I--’ ¥ -4 ;.*.-I" e "‘ &
1I-l ..1 'n'l.l A”II'Il’ -I % ,"J—-II d i -u“-l'ﬁ—'\-ill. #Jd-ﬂ I'*""‘JFL;{ m
] 1 " L r oy - = - -
il A4 AQJ -'ﬂ.‘-'f;i.-"‘r_l ' |4 r 3 W .I‘ >4 =y - o ‘r'l
.__ ,..I,-n J '- i _! j- - - .-r' ‘1‘1. .
i"_. . == '; - - dac ' o ﬁ’__f{ ~ S - ! I | & ' | ?
L ﬂ.‘l A - 1 ¥ f - iy — ul im - s -
¥ r : 'II-,_.!I 'lrﬁ_'!-=| i 'i‘. - -:_-l- _\.,.. .
[- e JE g3 g s 3G -‘-.
N . — ¥ z \ h - - - il - Ly
l'"‘ | = | - - - - .
1o l | 'f‘f- L‘ﬁ B _:r ‘ P -:” o : Y% i
li - - 1.*_1 il ! - .o !- L L] i &
WP SO K 21 115, | E— '-.'-.-__-l = L ...A L4 L 'ﬂ-i.‘;'.t.h A N TR
i b > i 3 " F--—r i‘ J;" : 3 I v
e s 2 o El'i gl a2 :
Y o =L L - - ﬁ‘.‘ I { * g - Yar 3 & - =)
nj.'-ﬁ.r m“i .# b :”'!é /ﬂ. S L LX™ j A, ,H.-'..!. G 4 : i
s (T § el ;Ii_ g LT R T LR |- y i




™ ! "' . & ¢ ‘ L

APPENDIX C | INTERACTIVE MAP RESULTS

NORTHLAND AVENUE/RICHMOND STREET
INTERACTIVE MAP
https://arcg.is/OmTz4S0
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